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ABSTRACT

In the Northern Region of Ghana, rural people like elsewhere continue to strive to depend

on the rural economy for survival. Handicrafts supplement agricultural activities.

Unfortunately, products from these handicrafts are mainly sold at the local markets.

These local markets fail to offer producers maximum returns. This is understandably so

given the fragility of rural economies and the conspicuous absence of linkages between

production of rural handicrafts and both national and international markets.

The net effect is that, the handicrafts industry continues to operate at very low levels even

though they have the potential for expansion and to contribute to wealth creation. To

expand the handicrafts industry through the creation of local, national and international

markets for their products is a sure strategy for poverty alleviation. This research seeks

to contribute to the resolution of this critical problem by examining how the handicrafts

industry in the Northern Region can maximize profit.

The research goal and objectives, used in this study combined both qualitative and

quantitative methods in data collection and analysis. These included questionnaires

interviews, Focus Group Discussions and observations.

The main findings included the following:- majority of handicraft persons were elderly

with few women engaged in the industry; majority of the youth preferred drifting to the

urban and city centres looking for jobs; and that gender placement and bias in our society

has limited the role of. women in the industry particularly in areas of carving,

blacksmithing, basket weaving and making of local mats.

Resources allocated to the cultural sector and other state agencies to help promote the

handicraft industry either do little or run programmes that do not immediately benefit the

craft persons. The lack of knowledge and information on Government policies and

programmes; the lack of easy access to fair pricing and marketing, and difficulties in
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accessing micro-finance facilities from the banks and other lending institutions have

worsened the plight of craftpersons.

It is noted also that capacity building and skills training programmes offered to craft

persons are either woefully inadequate or end up confusing the craft persons as to

blending the new technologies with their traditional pattern of cultural practices and

beliefs as well as production techniques.

To ameliorate the situation, some useful recommendations have been suggested including

the establishment of craft villages throughout the country. The study also calls on

planners and policy makers to pursue a development agenda that is structurally rooted in

the culture of society. This demands a review of government policy on the handicrafts

industry that will gear towards making them more viable and sustainable and as a

contribution to the economic growth of the nation.
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CHAPTER ONE

1.0 INTRODUCTION

The World has become in important respects a "single economic system", as a result of

growing ties of interdependence which now affect virtually everyone. The global system

is not just an environment within which particular societies - like Britain- develop and

change. The Social, Political and Economic connections which cut-cross borders between

countries decisively condition the fate of those living within each of them. The general

term for the increasing inter-dependence of the World Society is Globalization (Gidden,

1993. p528).

Ironically, "Globalization" itself has become a term so over- used and abused that it often

defies definition. Some see Globalization as the mask of Americanization .Others argue

that it describes nothing new: after all, countries and cultures have always affected one

another, not least by trade and invasion .But the current wave of international integration

and independence is different. The connections and their effects, between people and

states, are not just more numerous and profound but transforming. They change how we

live, how we will have to govern, in ways not still fully understood (Smith and Nairn

2000, p. xi).

It would be a mistake to think of globalization simply as a process of the growth of unity.

The globalization of social relations should be understood primarily as the reordering of

time and distance in social life. Our lives, in other words, are increasingly, influenced by

events happening well away from the social contexts in which we carryon our day to day

activities. Although rapidly developing today globalization is by no means completely

1
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new dating from the time when western influence started to expand across the world

some two or three centuries ago (Giddens, 1993 p.528).

It would be observed that it is the 'uneven and fragmented nature' of the World's Social

order and processes that have drawn different parts of the globe into inter - relationships

with one another. Yet the globalization of social relations has not proceeded evenly -

from the beginning it has been associated with inequalities between different regions in

the world. Especially important are the processes that created the "Third World

Societies". In spite of these, large disparities of wealth and living standards separate the

industrialized countries from the less developed countries where most of the planet's

population live. It is to be realized that economic growth is yet to find evenness all over

the world to enable all social categories to benefit form it (Giddens,1992:p. 528).

J

Globalization, therefore offers opportunities through the global village concept to link

people across the globe and for them to exchange information, goods and services. The

current information system affords people of the world an opportunity to inform and

learn from each other, join forces in negotiations or even weigh issues together all in a

twinkle of an eye. It has become easier to learn of other cultures. Globalization which is

a process through which finance, investment, production and marketing are increasingly

dominated by agents whose vision and actions are not confined by national borders or

national interests (Keller-Herzog and Szabo, 1997) is purported to have contributed to

overall economic growth. Yet this growth is not found everywhere on the globe. Nor

have all social categories benefited from it. Migration has become a common

phenomenon. Traditional life forms have been relegated to the back stage. Poverty

2
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manifests itself in many forms in the developing world especially in Africa - lack of

purchasing power, conflicts, wide illiteracy, poor health, economic dislocation and

environmental degradation. According to McNamara (1981) some 800 million

individuals continue to be trapped in what he terms absolute poverty: a condition of life

so characterized by malnutrition, illiteracy, disease, squalid surroundings, high infant

mortality, and low life expectancy as to be beneath any reasonable definition of human

decency. And most of these countries are in the developing world where extremes of

rural poverty are an outrage (Chambers, 1995)

Indeed, at the global level, the environmental problems are alarming, the differences in

wealth between countries are enormous, social and cultural systems are disintegrating,

while political and ethnic tensions are increasing (Beemans in Harper, 2000).

Conditions in the most impoverished of the developing societies have deteriorated rather

than improved over the past few years. There are plenty of poor people in the

industrialized countries, but few are chronically undernourished or starving, as is the case

with the poor in the third world. It has been estimated that around 1991, there were 1',200

million people living in conditions of extreme poverty in the developed countries - nearly

a quarter of the population of the world. Some half of the world's poor live in south Asia.

About a third are concentrated in Sub-Saharan Africa, an area to which the term

'developing society' is not really applicable, because during the period 1981-91 real

income per head of population fell by about 25 per cent (Giddens, 1993 :531).

3
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Poverty tends to be at its worst in rural areas, although there are many millions of urban

poor. Malnutrition, lack of education, low life expectancy and substandard housing are

generally most severe in the countryside. Many of the poor are to be found in areas where

arable land is scarce, agricultural productivity very low and drought or floods are

common. Women are usually more disadvantaged than men. They encounter many sorts

of cultural, social and economic problems that even the most underprivileged men do not.

On average they work longer hours and, where they are paid at all, work for lower wages

(Giddens, 1993 p.531).

In addressing these problems, a great number of initiatives and approaches have aimed at

pursuing a development path that is economically feasible, socially just, ecologically

sound and culturally acceptable. These initiatives ought to give considerable attention to

traditional knowledge.

In the Northern Region of Ghana, rural people like others elsewhere continue to strive to

depend on the rural economy for survival in the face of global challenges. Rural and

cottage industries supplement incomes from agricultural activities. Unfortunately,

products from these rural industries are mainly sold at the local markets. These local

markets fail to offer producers maximum returns. This is understandably so given the

fragility of rural economies. The net effect is that these rural and cottage industries

continue to operate at very low levels even though they have the potential for expansion

and to contribute to wealth creation. Any attempt, therefore, to get these rural industries

expand production through the creation of local, national and international markets for

their products is a strategy for poverty alleviation.

4
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This research seeks to contribute to the resolution of this critical problem by examining

how the handicrafts industry in the Northern Region can maximize profits. Because of

the widespread nature of the industry and the very low returns that accrue to the rural

people, and especially women, a strategy for a more rewarding system must be fashioned

out. Such a strategy should be embedded in a creativity that is structurally rooted in the

culture of the society; free to learn from other cultures through adopting new knowledge

and skills to the internal logic of the cultural space of the borrowing society. In other

words the strategy should adopt an endogenous approach to development.

Since the modernist approach to development and strategies adopted by the colonial

regimes identified African cultures with "traditions" that were considered to be static and

backward, it is significant to find that after independence, a large number of African

policy makers and members of the intelligentsia continued to stick to this view of

development, which preclude the utilization of local knowledge, know how, beliefs and

traditions, memory, collective imagination and aspirations (Anyidoho, 2003: 9).

-I

This unfortunate situation calls for a broader approach to development holistically. !n this

vain, what relevant for this paper is the redefinition of culture as a "multi - dimensional

intellectual space which provides the framework within which a people's mental and

work place ... .. the soil from which the nutrients of self-conception as a society or

nation are manufactured by the brain into social values and meaning - is also the source

for departures from the present, for new ideas and products (Adotey, 1994).

5

www.udsspace.uds.edu.gh 

 

 

 

 



Development goals which fail to take into account an appreciation for the understanding

of how communities conceptualize externally-driven development in the context of local

values, rural people's knowledge and endogenous knowledge, are bound to run into

difficulty.

This research examined critically the handicrafts industry as a viable potential income

generating activity and as a sustainable development agenda. Recognizing that we must

explore 'development' as a cultural construct rather than as an assumed quality

(Chambers, 1983), it is imperative to embrace our cultural heritage and development

bearing in mind that economic activities in the rural settings are based on the wealth of

their natural sources.

In this study rural development is understood to hinge on rural growth which focuses on

the needs of people, their access to knowledge, research products and technologies,

markets, health care, education, financing and natural resource management.

Local planners, however, fail to encourage the promotion, development and exploitation

of resources, skill and talents available to the people. Indeed, policy makers and planners

have a history of disregarding local perspectives in favour of national and international

1990).

views (Shiva, 1994). And non-governmental organizations are seldom able to fashion out

local initiatives as they are constrained by their obligations to funding sources (Miller,

It is also worthy to note that the promotion and growth of rural/cottage industries as a

development agenda provides a context for understanding the competition between local

6
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and non-local development interests. Handicrafts promotion could form an appropriate

development agenda for all district assemblies with little investment capital.

The classic definition of culture as that complex whole which includes knowledge,

beliefs, arts, law, morals, customs, and any other capabilities and habits acquired by man

as a member of society (Taylor, 1958), calls for planners and policy makers to be

culturally grounded in their development agenda. The United Nations (1988) in making a

case for a unified approach to development, states among its objectives that, it can not

over emphasize for developing countries is not simply an increase in production capacity,

but by major transformation in their social and economic structures. I intend to highlight

Culture and Development has therefore been highlighted in this study with a focus on the

craft village model as a development agenda.

1.2 The Problem Statement

In terms of the handicrafts industry, the Northern Region has a lot of resources that give

it a high export potential and an unlimited source of income in the informal market. Apart

from its rich natural resources, the region abounds in the production of textile products,

leather works, pottery, smithing, jewelry, calabash art, etc.

In spite of its potential resources of wealth including several tourist centers, such as the

Mole Game Reserve, the great slave routes and markets, and the Laribanga mosque and

mystic stone among others, majority of the people in Northern Ghana continue to be

poor.

7
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Indicators from Ministry of Agriculture, Tamale, are that agriculture accounts for the

employment of 71.2% of the economically active population of age 15 years and older.

The private informal sector absorbs 83.4% of the economically active population. Only

5.7% of the work force is made up of professionals, administrative or clerical staff. The

rest (23.1 %) are in sales, services, transport and production. Where production has been

fairly achieved, the local markets offer restricted opportunities for maximizing profits.

Cultural products and services that make very meaningful contributions to food security

arrangements during the dry and lean seasons suffer low patronage.

Hence the problem that this research investigated was the lack of linkages of the

handicraft industry with markets, both local, and external, that would have otherwise

served as alternative options for poverty reduction but are not efficiently coordinated.

1.3 Main Objective

The objective of the study was to identify the constraints that hindered the growth of the

handicraft industry and recommend strategies to alleviate the constraints that would lead

to the improvement of the industry in the Northern Region. Other research objectives

and research questions considered were as follows.

1.4 Specific Objectives

• To assess the handicrafts industries as a sustainable agenda for development and

as a cultural construct.

• To examine mechanisms employed for the expansion and growth of the industry

as a micro- socio-economic activity.

8
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• To examine possible exposure to appropriate technology and micro financing and

determine their place in or benefits in a global context.

• To examine the level of how gender plays negatively or positively in the

handicrafts industry and how this impacts on the domestic economies of the

people.

• To take a critical look at culturally related factors that inhibit or influence

production based on habits, conventions, superstitions, myths etc.

To develop a strategy for enhanced linkages between handicrafts and the market

as a recommendation for all key stake holders in the handicraft industry.

./

•

1.5 Main Research Question

What strategic measures are put in place to ensure that craftpersons in the handicraft

industry link up production with markets for achievement of maximum benefits?

1.6 Sub-Research Questions

• What are the needs and roles of the Craftpersons?

• What are the functional roles of the various structures and institutions set-up

by Government to meet the felt needs of craftpersons and what are their roles?

• Are the various parastatal marketing and export agencies in the promotion and

sale of handicrafts effective?

• Are organised artisans or craftpersons included in local decision making or the

policy making machinery of government?

9
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• There are lots of non-governmental organizations supposedly working in the

interest of handicraft persons. How many NGO's involve the craftpersons in

the communities of their development activity and marketing strategies and

how?

• How related and significant are handicraft products related to the heritage and

Culture ofthe people?

1.7 Expected Benefits

Rural industries have the potential to provide significant and sustainable economic

benefits to the northern Region. The enhancement of rural crafts and industry may

produce a variety of economic, political and social trends that will impact on the very

survival of the people.

With regards to theory, the study informs understanding of development that focuses on

sustainable management processes that affect quality of life. In the dominant literature,

many authors organize discussions of development around concepts such as equality,

dependency planning and technology, each placed in an atmosphere of management.

Successful development, as traditionally measured, refers to the appropriate and

sustainable management of living standards that reflect Western values. The alternative

literature on development suggests that communities are complex social systems that

have evolved over generations to permit them to survive under the demands of local

environments. Development, as an external change agent, destroys those systems and

replaces them with models based on Western social systems (Rahnema, 1988). This

project has attempted to contribute to that debate.

10
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As an empirical research, this project provided practical knowledge for decision-makers

interested in promoting Arts and Crafts Industries as a development agenda. This

research brought insight to inquiries of artisans to enable them respond to a changing

rural industrial environment and attempt to successfully harness the economic

opportunity that handicrafts provide without sacrificing their social and cultural values.

-,

By working with Artisans to understand the interpretations of their development

experiences, the research provided a clearer notion of how development happens as a

process of relating local and external markets to achieve goals and for change. The

fieldwork process with the Business Advisory Centre (BAC), Department of Rural and

Cottage Industries, Aid to Artisans (Gh. Ltd.), JICA, and the District Assemblies

explored the implications of the data coming out of the respondents experiences. The

study investigated opportunities for involvement in discussions at these institutions to

gain feedback on the research and to bring cultural anthropological perspectives into the

analysis.

11
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CHAPTER TWO

2.0 LITERATURE REVIEW

2.1 Introduction

This aspect delves into concepts and theories that are relevant to the subject matter.

Arguments are made on key concepts and theories that provide the framework as

perceived differently by different scholars.

Organizations both governments and non-governmental have been greatly concerned

about the development of rural populations and low-income groups of urban areas. To

raise the income levels of the rural population however requires not only dedicated, but

also competent manpower to stimulate beneficiaries and provide them assistance in

getting requisite support and sustenance of their economic activities.

But this needed requisite support often leaves craftpersons confused with no clearly

defined concepts, theories and long term solutions to the Ghanaian rural handicraft

industry.

A clear case in point is the Ministry of Trade, Industry and President's Special Initiative

which initiated craft village projects to help reduce poverty among rural craftsmen and

women. The result was poor market stalls and the lack of a coordinated activity that

defeated the concept of craft villages. One can only appreciate this better when one takes

a look at the Bolgatanga crafts village. The concept of craft villages are looked at from

different perspectives and treated unprofessionally.

12
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Related literature on handicrafts with particular reference to the Basketry Industry in

Bolgatanga which alluded to the continued improvement of the artisan and his inability to

sustain and depend largely on the crafts industry are referenced as below.

A baseline study on Basketry Industry in Bolgatanga conducted by the Trade/Institute of

Economic Affairs (lEA) Programme, (1999) to assess the impact of basketry on the lives

of producers, concluded that apart from basketry, the people still depended largely on

farming.

The report fell short of suggesting how the people could go beyond just farming and

basketry and how they could reap other benefits through alternative sources derived from

the craft village concept which partly forms the basis for this study.

Another baseline study similarly conducted on basketry in Bolgatanga by Mike(1999)

attempted to ascertain the factors accounting for weavers remaining impoverished. This

study concluded that the solution to the problem was more complex. Understanding the

system in which the people operated was very important and one needed to work with

that knowledge as a measure of improving their income situation. The study discounted

the role of the middleman being the cause of the weavers' woes and suggested that the

relationship between the weavers and middlemen be appreciated and handled with

caution.

This assertion however leaves gaps to be filled, as the middleman has been known to

always exploit the producer and doing very little to enhance the productivity of the

producers. Aid to Artisans Ghana (200 1) concluded in a workshop that the Bolgatanga

Basket industry was under threat from competition on the international market. For

example, it is noted that pricing was high at international markets while ridiculously low
13
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prices were offered locally to the weavers may be because of poor finishing and lack of

machinery, inputs, skills and adamancy to modem changes and Technology.

In India, craft villages are established with the notion that "Craftpersons must be seen as

equal partners in the production and marketing of crafts and in deciding the government

policy" (Dhaunja, 2003). The craft tradition in India has revolved around religious

beliefs, local needs of consumers as well as the special needs of the patrons and royalty,

along with an eye for foreign and domestic trade. Their craft traditions have withstood

the ravages of time and numerous foreign invasions and continue to flourish till date.

Issues to raise that bother on the role and poison of the craftsperson in the crafts industry

include the following:

• Whether they are seen as equal partners in the production and making of craft

works in the eyes of stakeholders?

• Whether the Ghanaian craftsmen have a role in deciding the Government policy?

• To what extent do Ghanaian craftsmen value and cherish their products. To what

extent do their products stand the test of time?

• To what extent has the handicrafts industry received attention in our educational

system by way of creating deep awareness and perception of creative expression

as an alternative to sustainable livelihood?

• How do marketing opportunities create awareness, profit margms and job

satisfaction?

It is worthy to note that in Vietnam, the craft village concept has its root in the

Vietnamese family-structured materials. Non-competitiveness, to them, meant that

labour could be pooled, from large consignments to whole sellers in the city, therefore
14
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cutting down on environment where innovations hardly ever occurred. The markets were

also controlled to fit in with the peaks and troughs of nice productions (Vietnam Crafts

http//www.Vietnam-holidays.co.uklaboutVietnam/craft.htm. 2005).

In Uganda the concept of crafts villages began in 1995 to promote Uganda Art and craft

and to encourage artists and craftsmen from every district to bring their artwork for

tourists' attraction and showcase rural, district and regional Arts and crafts. Uganda

Crafts villages are built mainly for teaching disabled youths, widowed; women or elderly,

to enable them generate income (Mutyaba, 2005).

Burkina Faso has a model crafts village. The Burkinabes refer to it as "The granary of

Burkina Handicrafts" (Burkina Handicrafts, 2002).

• The craft village orgamses craftsmen to carry out and perfect production

technique.

• Offers a flexible and effective credit access system for production and investment.

• Training and transfer of skills form a permanent search for innovation and

creativity.

• Supplies to the crafts village, maintenance of tools and equipment is handled by

a management body set up by Government.

• The village plays host to a bi-annual International Handicraft Fair of

Ouagadougou (SIAO) to exhibit African handicraft and as a forum to portray the

creativity of the Burkinabes.
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• The handicraft village is described as a melting pot of talents and poses an ideal

platform for all craftsmen of Burkina, where vitality and creativity is brought to

the fore (Burkina Faso Handicrafts, 2002).

One of the major objectives outlined for setting up the crafts village of Ouagadougou is

to provide multi-disciplinary units designed to serve as a venue of excellence for the

production of cultural goods and services, the success of which will. largely depend on the

output of the crafts persons' vigorous operational management and the perfect quality of

the commercialised products (Burkinabe Handicrafts, 2002).

Accordingly, this research has envisioned a crafts village to be a place that has been

carefully planned, programmed and developed to bring together different professional

groups of crafts persons, the purpose of which is to enable them produce handicrafts to

meet acceptable standards for local, domestic and international consumption.

The study also took interest in the extent to which craftpersons were involved in policies

related to handicrafts. Here, it is important to agree with Dhamija (2003) when he asserts

that "Craft persons' must be equal partners in the production and marketing of crafts and

in deciding the government policy".

The study is also in formed by the notion that a craftsperson is one who is skilled in a

unique craft technique. He may produce similar objects, but each object would express

uniquely, his divers' creativity and a total expression of his own self. A craft person has

the potential to produce different forms, shapes and sizes to exemplify objects of nature,
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the spiritual immortals, all of which are unique in their own way. (Indian Craft Villages,

2003).

The study also examined the role of craftpersons in relation to government policy

towards the handicrafts industry and their relationship with other organisations.

In Ghana, artisans are confronted with working as individuals or In groups in their

households and communities. Quite recently, attempts have been made by Institutions

and non-governmental organizations to mobilize the artisans into more formidable and

viable groups and assisting them in sustainable capacity building programmes. Such

organizations include Aid to Artisans, Ghana-Japan Cooperation Agency (JICA),

National Board for Small Scale Industries (NBSSI), Ghana Export Promotion Council

(EPC), and other private craft exporters.

These institutions have been identified as offering seminars and workshops from time to

time and encouraging them to form craft markets where exporters meet to buy their

products.

So far, a lot is being talked about Craft Villages in Ghana by the National Commission on

Culture, Non Governmental Organisations as well as District/Municipal Assemblies. But

what actually happens is the expansion of market stalls for crafts vendors.
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As to how these activities meet the needs of craftpersons for a sustainable living has been

analysed in the study. An objective presentation of the crafts village concept has been

suggested as an alternative to the existing vendor crafts market or centres currently

operated.

The study also explored the linkages between Culture, Development, and the role the

crafts industry contributes towards the generation of income and wealth creation to the

individual, community and the nation.

Some other basic theoretical concepts relevant to the Handicrafts industry has been

highlighted.

2.2.0 THEORETICAL FRAMEWORK

2.2.1 Development

Development is given different interpretations by different scholars and practitioners.

Modernization theory, based on neo-classical economic theory presupposes a Western

model of economic growth that is heavily dependent upon technology. Growth is

measured in terms of per capita income.

Critical perspectives put forward by Escobar (1995) and others, challenge the economic

and cultural expansionism and imperialism of modernization and seek to reveal the dark

side of modem domination. They argue for political and economic restructuring for a

more even distribution of rewards in society.
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Proponents of the monastic perspectives as presented by Freire (1973), are mostly

products of liberation theology. Freedom and self reliance are the basis of liberation

theology. It assumes the desire of all people to become fully human. Human beings have

an internal capacity to develop on their own terms. This capacity to develop is restricted

by internal and external forms of oppression. Liberation, therefore, is sine qua non to

development. Liberation perspectives see western governments and corporations, usually

motivated by profit, as a major source of oppression .They exploit workers, consumers

and others. Ironically, liberation theology argues that the oppressors are also oppressed

for failing to realize that their oppression is evil. The overall human potential is best

attained through working towards universal human liberation. Whilst recognizing links

between material and non-material needs and the effect of unfulfilled or met material

needs on spiritual growth, liberation theology emphasizes the spiritual and not the

economic.

Quite recently, emphasis has been placed on the need to pay special attention to the

environment vis-a-vis development. Agenda 21, the outcome of the 1992 United Nations

Conference on Environment and Development at Rio de Janeiro, reiterates the

importance of environmental concerns in development. According to the World

Resources Report (1999), the quality of the global environment has declined across a

broad front.

Post independent Africa continues to witness a questioning of the dominant growth

model. This is especially so because of the failure of the trickle-down and the

environmental damage wrought by the economic paradigm. An Alternative Development
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(AD) focuses on human (social, cultural and gender) development issues as well as

environmental management as key to sustainable development. Nerfin (1977) introduces

the 'Third System' as a domain of Alternative Development. He distinguishes between

the State (Government), the Market (Private Sector) and the Third System (Civil

Society). The latter is defined as 'the whole of humanity left over once government and

for-profit firms are excised, covering all those organizations that span between the family

and the state and the market' (Van-Rooy, 1998:1). The Alternative Development

paradigm argues that control over levels of the development process traditionally ought to

be with the State and the Private Sector. Whilst the private sector plays a major role in

wealth creation, the State provides economic policy and other guarantees. It further

argues that in Africa this has not been the case. There has been a shallow penetration of

society by weak state institutions.

Alternative Development also champions the marshalling of civil society to lead

development. One can see in all the social movements between 1960 and 1970, the rise

of civil societies as a collective actor, working for political agenda outside the established

framework of party politics (Friedman, 1992). It is a people and equity led development

that aims at social transformation through capacity building and human development. It

stresses indigenous knowledge and endogenous development. Participation,

democratization and sustainability are its preferred methods. More often than not, local

level participation is limited to implementation stages, and usually to the provision of

labour (Kendie, 1993). Alternative Development challenges this dependency and seeks

to replace it with a more flexible, process-oriented approach to planning (Korten, 1980).
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It advocates a trickle-up distribution of wealth. Responsibilities of all stakeholders are

mutual. Growth must not endanger the environment.

The challenges with the three-tier actors in development outlined by advocates of

Alternative Development is that it ignores the importance of external influence

particularly in the era of globalization. Secondly, even though civil society stands as an

entity in Society, elements within civil society are not homogeneous; and, therefore,

should not be seen as one. Indeed, the activities of some civil societies are not congruent

with policies outlined by either the State and/or the market.

Post-Development (PD) Theorists as represented in the work of Escobar (1994) revere

the community (,gemeinschaft'). After decades of development, post-development

theorists postulate that the goal of improving the quality of life of the majority of the

world's population remains a dream. They suggest that what is required is not mere

development, but a different regime of truth and perception. Change implies redirection

of the order of development discourse to open the possibility to think reality differently ..
Post Development recognizes the nexus between knowledge and power. In this regard,

Escobar (1994) suggests the formation of nuclei around which new forms of knowledge

and power can emerge. It is instructive to note that Post Development assumes a linear

dimension of development and emphasises on the local and grassroots. It fails to

recognize the national and international dimensions of development. Development at the

local level risks being ignored by the state apparatus. Politics and the struggle for

changes should inform local action just as development at the local level should aim at

impacting on the national development agenda.
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We may continue to recognize the importance of the crude money measure of

development; but it is instrumental to support the position of Pope John XXIII (1961)

when he stated that "man should be the subject and not the object of development and

that should guide all human endeavours. To achieve this goal, people need to be

involved at all stages of the development process through a participatory development

approach.

2.2.2 Participatory Development

Participatory development involves beneficiary communities in decision - making. The

concept of participation in development, according to Eyben and Ladbury (1995), has

been in use since the 1930s. Participation means beneficiaries should express their views

and make suggestions and requests that can be incorporated into the development

programme (Zakes, 1993). Here again, it is authoritative to cite Zakes (1993) who stated

that "participation should not be dictated by a top-down or teacher - learner approach"

and should be genuine.

2.2.3 Rural Development

This has to do with rural growth and development that focuses on the needs of people-

their access to knowledge, research products and technologies, markets, health care,

education, financing, land ownership and management. However, rural development is in

a troubled state. The evidence lies in not only the persistence of rural poverty, but also. in

the declining flows to the sector, and the concerted effort to rethink policy by both

international funding agencies and developing country governments. Of course, there is a

paradox. Poverty reduction is the name of a game in international development. Poverty
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is not only widespread in rural areas, but most poverty is rural, at least for now. Yet this

core problem appears neglected. Intrinsically, the crises in rural development reflect a

loss of confidence in the rural development 'project', which has for long been central to

the development effort. In policy terms, rural development has lacked a convincing

narrative, offering manageable and internationally agreed solutions to clear and well-

understood problems (Ashley and Maxwell, 2001).

In Africa, sustainability of rural development has indeed become of urgent concern

owing to seemingly endless crises of stagnation, poverty and famine which have

increasingly thrown the lives and activities of rural dwellers into disarray. In the extreme

case of drought and war, whatever capacity these groups, famine victims and also

refugees (mostly rural dwellers), had before, is ruined and their hopes for a future

completely shattered (Kiros, 1985).

In addressing this challenge, proponents of the institution-building approach to rural

development contend that through strong local institutions, rural residents' capacity to

determine and control their own affairs can be realised (Bryant and White, 1982; Cernea,

1985; Chambers,1983; and Gram 1983).

It is in consonance with this institutional-building approach which forms a major

component of this investigation to ascertain the level as to which local level institutions,

government or non-governmental organisations (NGOs), community organisations

including indigenous based groups, cooperatives and small holder credit institutions etc,

contribute to enhance the growth of the handicrafts industry. The extent to which these

various organisations act as catalysts for local development initiatives and project
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disseminators of new ideas and innovations, providers of critical information, and most

importantly, their roles as intermediaries between the people and governments

(Himmel Strand, etc 1994), is examined in this research.

2.2.4 Endogenous Development

Endogenous development aims at a development initiative from within that is both

biophysical and socio-cultural and ensures equity. This development is based on local

initiatives in the use of resources.

Haverkort et.al. (2003) outlines support for endogenous development in ten areas:

• The first is building on local needs. Conventional development approaches

stress economic growth/income generation. In many rural areas of the world, the

level of income is not the only measure for defining their well-being. There are

.such important indices as health, number of children, peace with one's

neighbour/society and the spirit world among others. General goals for

endogenous development, therefore, may vary based on sex, age, social posijion

to mention a few and may include a combination of aspects-cultural and spiritual

goals, equity and justice and many more. It is to be however noted that people

may have their own priorities. The poor could be a happier and healthier person

than the rich.

• The second IS improving local knowledge and practices. Endogenous

development seeks to enhance in situ development of indigenous knowledge and
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practices, to support people III adapting their practices to meet present

challenges.

• Local control of development options is the third endogenous support initiative.

Unlike conventional development models which tend to introduce externally

developed innovations top-down, endogenous development aims at local

decision-making control.

• The fourth area of endogenous development intervention is the identification of

new development niches. It looks at ways of generating additional income to the

conventional approach that compel local farmers to produce agricultural

products that can be processed and commercialized uniformly for the external

market, based on specific ecological and cultural local resources.

• The fifth is the selective use of external resources.

• The sixth intervention encourages retention of development benefits in the local

area.

• The seventh area of endogenous support promotes exchange and learning

between cultures. Peoples of the world have a lot in common. There are also

striking experiences particular to some cultures.

• Training and capacity building is the eighth intervention approach. This

approach seeks to modify or reverse the dominant western concepts and style of

education that emphasizes transfer of knowledge rather than learning from and

with the people.

• The ninth support activity has to do with networking and strategic partnership.

The idea is to discover synergy between different knowledge systems and
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practices and to link national, regional and international processes. Strategic

alliances are also built.

• The tenth and final activity stresses the understanding of systems of knowing

and learning.

All traditional knowledge systems use different paradigms, which manifest themselves in

the knowledge of everyday life, in the way this knowledge is used and changed and in the

philosophy of science (Morton, 2001). Understanding the basic concepts of various

endogenous knowledge systems is important for international co-operation and research.

2.2.5 Sustainable Development

"Sustainable development (SRD) is the management and consecration of the natural

resources based on the orientation of technological and institutional change in such a

mann~r as to ensure the attainment and continued satisfaction of human needs for present

and future generations. Such sustainable development in agriculture, forest and fisheries

sector, conserved land, water, plants and animal genetic resources, is environmentally
.

non-degrading, technically, economically viable and socially acceptable (UN Food and

Agricultural Organisation, 1988).

For farming systems, sustainability implies maintaining resource productivity in the long

term, including from one generation to the next. However, this rather innocuous idea

leaves plenty of scope for varying interpretations related to level of technology,

robustness in the face of climatic variation, ability to cope with unforeseen stress

(Conway, 1987:985), and other considerations. For example, whether 'sustainable
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agriculture' means abandoning high input technology in favour of low input technology

is a controversial issue giving rise to unresolved debate.

;f

Some economists are skeptical of sustainability ideas, especially in the more general

'sustainable development' sense. They would point out (a) that the current generation

cannot prejudge the tastes and preferences of future generations, (b) that technology is

changing continuously so that the necessity for conserving some types of resource now

may become irrelevant in the future, and (c) that when economic growth is occurring

future generations will have higher income, and therefore more options, than the current

generation (Beckerman, 1992). The ethical issues surrounding obligations to future

generations are far from clear (Tisdell, 1988; Pasek, 1992). The ability to pursue

sustainable development agenda in most developing countries has been most challenging

and yet very imperative. The insufficiency or lack of adequate policies and programmes

to ensure sustainability of the handicraft industry is quite revealing.

Sustainability definitely is a big challenge to our craft persons in the handicrafts industry.

The study addresses some of these challenges.

2.2.6 Culture:

Tylor (1873) writing from the perspective of social anthropology is quoted as having

described culture as follows:

"culture or civilization, taken in its wide ethnographic sense, is that

complex whole which includes knowledge, belief, art, morals, law,

custom, and any other capabilities and habits acquired by man as
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a member of society" (Clifford, 1968, p.5).

/

The United Nations Economic, Social and Cultural Organizations (2002) described

culture as follows:

" ... Culture should be regarded as the set of distinctive spiritual,

material, intellectual and emotional features of society or social

group, and that it encompasses, in addition to art and literature,

lifestyles, ways of living together, value systems, traditions and

beliefs" (UNESCO ,2002).

Kluckhohn and Kroeber (1952) compiled a list of more than 200 definitions of "culture"

in "Culture: A Critical Review of Concepts and Definitions". These definitions, and

many others, provide a catalogue (e.g., a law, a stone tool, a marriage) with each having

an existence and lifeline of their own. They come into space-time as one set of

coordination and go out of it. While here, they change, so that one may speak of the

evolution of the law or tool.

Another anthropologist, Kroeber (1948) defines culture as "The mass of learned and

transmitted motor reactions, habits, techniques, ideas and values, and the behaviour they

induce", while in yet another perspective, Herskovits (1955), sums up culture as "The

complex whole that consists of all the ways we think and do and everything we have as

members of society".

28

www.udsspace.uds.edu.gh 

 

 

 

 



/

Culture, then, is by definition at least, a set of cultural objects. But Anthropologist White

(1949) asked:" what sort of objects are they? Are they physical objects? Mental objects?

Both? Metaphors? Symbols? Rectifications?" In his book, 'The Science of Culture'

(1949), he concluded that they are objects "Sui generic", i.e., of their own kind. In trying

to define that kind, he hit upon a previously unrealized aspect of symbolization, which he

called "the symbolate," i.e., an object created by act of symbolization. He thus defined

culture as: "symbolates understood in an extrasomatic context." The key to this definition

is the discovery of the symbolate.

-'

Again, Linton (1940) in defining culture, saw it as "The sum total of the knowledge,

attitudes and habitual behaviour patterns shared and transmitted by the members of a

particular society". While Kluckhohn and Kelly (1945) defined culture as "All the

historically created designs for living, explicit and implicit, rational, irrational and non-

rational, which exist at any given time as potential guides for the behaviour".

The definitions so far advanced indicate that, culture is concerned with actions, ideaS'and

artifacts, which individuals in the tradition concerned, learn, share and value. Culture

therefore tends to be patterned. It involves repeating similar approved behaviour such that

it has a recognizable form or structure. Individuals in society fit their behaviour overtime

to the approved pattern.

In an overview of Culture and Development, Hagan (2003) says "Culture is defined as

having many definitions. However, it is generally recognized as the process or processes
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of advancing the quality of personal and collective human life in a community.

Development involves changes not only in the material culture but also in the intangible.

The processes of development are manifest in some aspects and latent in others. Some are

deliberate and contrived, others are not. Yet the processes of development depend in the

main, on human choices and activity".

From the perspective of Ayidaho (2003), he contended that "when we speak of culture

we are generally referring to two aspects of the phenomenon. On the other hand, there is

the objective culture of the people; that is, those items of culture that can in fact be seen,

described, and sometimes even touched: the characteristics of culture that are in fact

discernible. The other aspect of culture is inner aspect: in other words, the spirit of a

people. Ayidaho in buttressing the culture, quotes Abiola (1991, p 52), in view point that,

"The concept of culture embraces the intellectual aspects of a given civilization- art.

Science and technology, i.e. objective culture - and the conditioning of minds and souls,

i.e. subjective culture, defined by the French writer and politician Edouard Herriot as:

"what remains when you have forgotten everything".

Amonoo (1986) explains that "the two facets of culture influence each other in a

symbiotic relationship. Gifted cultured minds create artifacts-literature, sculpture, music,

dance, drama etc, which in turn promote the culture of the mind. The conditioning of the

mind is a continuous process beginning from the home, reinforced by education, formal

and informal, and it is this cultural conditioning which enables us cope with life in the

cultural environment in any given society".

30

www.udsspace.uds.edu.gh 

 

 

 

 



In all these definitions, one cannot avoid but to see relevance in the African context of

culture as the objective of non-Performing Arts and the spiritual dimensions of culture

which has been related to the study.

2.2.7 The Arts

Courtney -Clark (1990), quoted a former Vice Chancellor of Lagos University, Sabori 0,

Biobaku, as having defined Art as "the manifestation of the underlying soul of a people.

It is the aspect of their genius which is manifest in their works, no less in the day to day

utensils which they use, the cloth they wear and the ornaments with which they adorn

themselves. In all these and more, real artistic merit can be discovered and recognized

(Courtney - Clark, 1990; 18).

Art significantly, has been described as an expression of a people's beauty and enjoyment

of their lives. It is an expression of a peoples culture portrayed through artisan

techniques, creativity and skills arising from their ideas and concepts of the universe, the

spiritual world, the underworld and their own immediate environment. The phenomenon

of art finds various expressions in works including painting, stone craft, leather and

textile works, bronze, gold and ivory craft as well as wood, ceramics and feathers. Others

include architecture, music, dance and moral decorations. To a large extent, art

constitutes a good form of communication used worldwide. Black art has been used to

communicate sufferings, frustrations and an expression of their desires and aspirations. It

is therefore essential to study African art forms as a key to mapping out development

because the peoples shared beliefs, cosmo vision and ideologies are expressed both in

physical and abstract forms through their art (Murray, 1982).
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Art also constitutes a unifying force within each community. It reasserts community

identity by using a unique language. For example, Chokwe sculpture (Nigeria) with half

open mouths and pointed teeth, are sometimes said by western observers to look "fierce"

or "cruel", although, nicely pointed teeth are mark of a beauty among the Chokwe. This

clearly demonstrates how misunderstanding can arise when norms from other cultures are

used to assess different cultures. African art forms are functional in nature. For example,

a piece of sculpture or painting may be intended to amuse the living or pacify both dead

and alive, but the functions may vary from one place to the other (Murray, 1982 p.82).

As we examine West Africa house painting, pot making, cloth dyeing and body tattooing,

we are looking at what constitutes a formidable composition of what we mean when we

say "world Art". It is their total live experiences, hopes and aspirations, what they see in

the present, past and future.

Courtney-Clark (1990 p.23): in her book "The African canvas" laments that 'one can

only hope that African governments will realize the importance of combining

modernisation with the social and cultural life's of the people. If greater effort is applied

perhaps the failing and vulnerable art of their women can be revived. This will form part

of the bane for making a case on how the Arts can be used to empowering women using

art as a tool.
')

Unfortunately, most Governments in Africa fail to take into consideration the cultural

dimension in their development agenda. Culture is given a lip - service approach and

until such an unfortunate situation is given some re-thinking, development will always
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continue to be far away from the people's aspirations. The real problem of Africa stems

from the inability of those in authority to make the right choice and firm commitment to

cultural matters because they underestimate the value of culture in development. We need

proper policies and political will from decision makers and other stake holders who

believe that we need to consolidate our historical patrimony and have access to our myths

and legends' (Kabore, 2001).

/.

This study places emphasis on the economic and social relevance in developing the

cultural sector, into a viable and vibrant income generating industry in a bid to attain

poverty reduction in the rural areas.

2.2.8 Cultural Heritage

The Cultural Heritage Act (2002) of Malta defines it as 'movable and immovable objects

of architectural, historical, archaeological, ethnographic, palaentological and geological

importance and includes information or data relative to cultural heritage pertaining to a

country or any other community. It includes archaeological, palaentological or

geological sites and deposits, landscape groupings as well as scientific collections,

collections of art objects, manuscripts, books, published materials, audio-visual material

and reproductions of any of the preceding or collections of historical value, intangible

cultural assets comprising arts, traditions, customs and skills employed in the performing

and applied arts and in crafts and other intangible assets which have a historical artistic or

ethnographic value (Cultural Heritage Act of Malta, 2002 ).
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Evans-Pritchard (1965) defines values as ideas about what in life seems important. They

Here, the study examined whether special attention is given to the preservation of cultural

goods and services produced, as well as objects of high artistic value.

2.2.9 Values

guide the rest of the culture. Norms consist of expectations of how people will behave in

various situations. Each culture has methods, called sanctions, of enforcing its norms.

Sanctions vary with the importance of the norms; norms that a society enforces formally

within the status of laws. Institutions are the structures of a society within which values

and norms are transmitted. Artifacts, things or aspects of material culture derive from a

culture's values and norms (Values ttp://en.Wikipedia.org/wiki/culture).

Each individual has certain underlying values that contribute to their value system.

Integrity in the application of a "value" ensures its continuity and this continuity

separates a value from beliefs, opinion and ideas.

Values are our subjective reactions to the world around us. They guide and mou~d our

options and behavior. Values have three important characteristics. First, values are

developed early in life and are very resistant to change. Values develop out of our direct

experience with people who are important to us, particularly our parents. Value rise not

out of what people tell us, but as a result of how they behave towards us and others.

Second, values define what is right and what is wrong. Values do not involve external,

outside standards to tell right or wrong; rather, wrong, good or bad are intrinsic. Third,

values themselves cannot be proved correct or incorrect, valid or invalid, right or wrong.
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If a statement can be proven true or false, then it cannot be a value. Values tell what we

should believe, regardless of any evidence or lack of thereof (http://wikipedia

.org.lwikivalue.personal and culture, 2717/2006).

A value (e.g. Truth, Freedom, Greed) is therefore part of the core value system. These

values can be grouped into six categories.

• Ethics (good-bad, virtue-vice, moral-immoral-amoral, right-wrong, permissible-

impermissible)

• Aesthetics (beautiful, ugly, unbalanced ,pleasing)

• Doctrinal (political, ideological, religious or social belief and values)

• Innate (inborn values such as reproduction and survival, a controversial category)

• Non -use/passive- includes the value based on something never used or seen, or

something left for the next generation.

• Potentialloption- the value of something that's known to be only potentially

valuable, such as a plant that might be found to have medicinal value in the future

(Values: http://wikipedia.org/wikivalue.personal and culture) 2717/2006.

In a typical Ghanaian set up people cherish and place meaning and value to what ever

they possess, produce, purchase or inherit. For every handiwork there is an explanation

for the significance of such productions. It is important to note how these values motivate

the products of the craft persons and how they affect their lives.
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2.2.10 Belief Systems

Religion and other belief systems are often integral to a culture. Religion, from the Latin

word "religare", meaning "to bind fast", is a feature of cultures throughout human

history. Srivinas, (2007) defines religion in the following way, "an institution with a

recognized body of communicants who gather regularly for worship, and accept a set of

doctrines offering some means of relating the individual to what is taken to be ultimate

nature of reality .Religion often codifies behaviour, such as with ten Commandments of

Christianity or the five precepts of Buddhism. Sometimes it is involved with government.

As in theocracy, it also influences art (http://en.Wikipedia.org/wiki/culture.)

Belief Systems play a very vital role in all aspects of our social lives. It is given

prominence in our social, cultural and economic activities. The study has investigated

the relationships between a peoples beliefs systems and how it affects their craft works.

2.2.11 Cultural Resource Management

Cultural Resource Management is essentially a process by which the protection and

management of the multitudinous but scares elements of cultural heritage are given some

consideration in a modem world with an expanding population and changing peeds.

Often equated with archaeology, cultural resource management in fact should and does

include a range of types of properties: "cultural landscapes, archaeological sites,

historical records, social institutions, expressive cultures, old buildings, religious beliefs

and practices, industrial heritage, folklore, artifacts and spiritual places" (King, 2002: 1).

These resources do not exist in a vacuum, of course. Instead they are situated in an

environment where people live, work, have children, build new buildings and new roads,

require sanitary landfills and parks, need safe and protected environments. On frequent
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occasions, the expansion or modification of cities and towns and rural areas impact or

threaten to impact the cultural resources. In these circumstances decisions must be made

to strike a balance between the various interests and practical growth, with an eye

towards the protection of the cultural resources.

The prudent management of resources acquired locally and in the open market for

efficient and sustainable production cannot be over emphasized and this will be viewed

along side the way in which craft persons handle their tools and raw materials.

2.2.12 Tradition and Customs

Tradition stems from a peoples beliefs and practices that are passed down from

generation to generation. In traditional societies people tend to regard the way things

have always been done as sacred; Kings, Queens, Chiefs, Priests, Council of elders and

the like are part of this order (Donald et al: 1989, p.386).

Clifton (1968) quotes: Malinowski's (1955:40) example of what tradition is as follows:

"Ceremonies of initiation serve to satisfy tradition as they are transmitted formally from

generation to generation, hence they ensure that traditional knowledge will not be lost

and that traditional social relations are maintained".

By inference therefore a tradition could be a story or a custom that is memorized and

passed down from generation to generation, originally, without the need for writing

system. Tools to aid this process include poetic devices such as rhyme and alliteration.

The stories thus preserved are also referred to as tradition.
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Although traditions are often presumed to be ancient, unalterable, and deeply important,

they are often much less "natural" than is often presumed. Many traditions have been

deliberately invented for one or another, often to highlight or enhance the importance of a

certain institution. Traditions are also frequently changed to suit the needs of the day, and

the changes quickly become accepted as a part of the ancient tradition"(Clifton; 1968,p.

233).

A good knowledge of a people's tradition gives insight as to how their way of life and

their Socio-economic activities are influenced by their beliefs and practices.

2.2.13 Traditional Knowledge:

This is described as a cumulative body of knowledge, know-how, practices and

representations, maintained and developed by peoples with extended histories and

(originally) transmitted orally. It encompasses understandings, interpretation,

classification systems and language, experimenting and adaptation (Haverkot, et al,

2003).

It is important to appreciate the fact that knowledge exists in different groups of people in

different environments and these knowledge systems have the potential for

developmental changes and adaptations if properly approached. The concept of exploring

such traditional knowledge for development must be appreciated.

2.2.14 Indigenous Local Knowledge

This is knowledge generated, used and developed by people in a certain area. It is not

limited to peoples and can include knowledge originating from else where that has been
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intemalised by local people through local processes of learning, testing and adaptation. It

forms the basis of the art of identifying, combining, unfolding and protecting local

resources. It is rooted in and stems from local practices, hence it is specific to the local

context and often gender specific ( Haver kort, et al; 2003).

;

./

Indigenous knowledge has a socio-cultural relation with the lifestyle of a people,

particularly how they utilize and make meaning out of their environment and natural

resources available to them.

The study highlights how indigenous knowledge if well tapped could be improved upon

to enhance and sustain the livelihood of communities in marginal areas for development.

2.2.15 Tourism

One of the earliest definitions of Tourism was given by the Austrian Economist, Von -

Schullard (1910). He defined it as the "Sum total of operators, mainly of an economic

nature, which directly relate to the entry, stay and movement of foreigners inside and

outside a certain country, city or a region".

McIntosh (2003) also says tourism is the sum of the phenomena and relationship arising

from the interaction of tourists, business, host governments, and host communities in the

process of attracting and hosting these tourists and other visitors.

Hunziker and Krapt (1941), define tourism as the phenomena which results out of the fact

of people staying outside their regular home for recreation and not for making business.
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Generally, one would therefore define tourism as a service industry, comprising a number

of tangible elements that include transport systems - air, rail, road, water, and space;

hospitality service - accommodation, foods and beverages, tours souvenirs, and related

services such as banking, insurance, safety and security.

The intangible elements include: rest and relaxation, culture, escape, adventure, new and

different experiences. Consequently, tourists would be described as people who are

travelling and staying in places outside their usual environment for not more than one

consecutive years for leisure, business and other purposes not related to the place visited,

activity remunerated from within the place visited, the distance between the two places

not being significant (U.N.W.T.O, 1998/99 Report).

It is an undeniable fact that locations of the handicraft industry through out the country

have become areas of tourist attraction and for that matter their contribution to the

economy of communities and the country as a whole can not be undermined.

2.2.16 Cottage Industry

According to Scholes Black, Cottage Industry has come to be defined as "an in~ustry

where the creation of products and services is home-based rather than factory-based.

While products and services created by cottage industries are often unique and distinctive

given the fact that they are usually not mass-produced, producers in this sector often face

numerous disadvantages when trying to compete with much larger factory-based

companies" (http:www.investorworkds.comll163/cottage industry.html, 7/29/2006).

40

www.udsspace.uds.edu.gh 

 

 

 

 



It is to be noted that cottage industries still form the bane of our handicrafts sector in

most families and communities throughout the rural areas in Ghana. The need to get out

of this phenomenon through capital injection and improved technology for qualitative

and quantitative production has been captured in this study and appropriate

recommendations made.

/"
I

2.2.17 Skills Training and Transfer

Skills training and transfer involves the development, promotion and dissemination of

technologies and skills for the growth and sustenance of industry.

Skills training have the potential to develop the artisan's latent qualities and skills and

thereby equip him with other capabilities. Craft persons require knowledge and skills to

enable them design and plan their industry. They need to imbibe techniques for creating

and developing their industry into micro enterprises as well as develop the ability for

identification and selection of appropriate needs for the enhancement of their products.

(Singh, 2000).

Artisans are normally craftsmen with self acquired skills whose knowledge' and

resources need to be upgraded to open them up for competitiveness, new markets, and

innovations/creativity. This component of capacity building and skill enhancement has

been tackled and linked with how adequate the needs of our craft persons are met.

2.2.18 Gender Issues

Gender refers to the qualitative and interdependent character of women and men's

position in society. Gender relations are constituted in terms of the relations to power and
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dominance that structure the life chances of women and men. Thus, gender division are

not fixed biologically, but constitute an aspect of a wider social division of labour and

this, in turn, is rooted in the conditions of production and reproduction and reinforced by

the cultural, religious and ideological systems prevailing in society (Ostergaard, 1992:6 ).

Gender is also defined as cultural construction of sexual differences. The male and the

r, female differ in their X and Y chromosomes. Culture uses the X and the Y differences in

assigning activities to both personalities. The individual may vary in their sexual

orientation within society, but culture always plays a role in moulding individual sexual

urges toward a collective norm. Gender therefore refers to feminine and masculine

attributes and social roles (Apusiga , 2006).

Gender in another vein is defined to be about relationships between women and men in

the societies in which we live, and the different roles and responsibilities that they play in

those societies. Oxfam' s 1994 Training Manual sums up the working definition of

Gender as follows, "There is a saying that: 'people are born female and male, but learn to

be girls and boys who grow into men and women. They are taught appropriate behaviour

and attitudes, roles and activities, and how they should relate to other people'. This

learned behaviour is what makes up gender identity and determines gender roles".

Implicit in the above definition is that, there is a difference between "Gender" and "Sex".

While the former (Gender) is changeable (for example, women can do traditionally male
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jobs as well as women), the latter (Sex) can not be changed (for example, only women

can get pregnant and give birth).

Offei - Aboagye (2006) summarises gender roles into productive, reproductive,

community (managing and political) roles. The productive role includes work done for

pay in cash or kind, including activities which save cash for household. Reproductive role

consists of all work and activities, including child bearing, rearing, care of the home

./
t preparation and processing of food, collecting fuel and water that are some examples of

reproductive roles. (Offei-Aboagye, 2006).

The study examined the roles and expectations of women in the cultural milieu coming

from the thoughts of Oakley (2005) who does not perceive gender as having purely to do

with male or female. Oakley distinguished the two, connecting sex with biology and

reproduction, and Gender with socio- cultural perceptions of masculine

and femine traits or roles. She observes that, these roles are not uniform in all cultures but

vary from place to place and within different time frames and economies. This means that

the roles and expectations of women and men in agrarian economies might differ from

industrial economies or from Akan Culture to Kasena Culture. Gender balance is simply

described as a recognition in equal terms the status and roles played by both the

masculine and feminine gender and the distribution of resources accordingly or the

provision of equal opportunities for both sexes (Oakley, 2005).

2.2.19 General Overview of Poverty Issues

The principal objective of the continuing search for social progress is the achievement of

a world of higher incomes and better economic and social opportunities for all, a world of
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peace, prosperity and good governance, a world of equality and equity, and a world in

which human rights are fully respected ( State of Ghana Report, 2003).

It is noted that "an average, 45 to 50 percent of sub-Saharan Africans live below the

poverty line a much higher proportion than in any other region of the world except south

Asia." Indeed, people in Sub-Saharan African (along with those in Asia) are among the

poorest in the world, both in real income and access to social services. About 45 percent

Jf
I of the approximately 590 million people in sub-Saharan Africa live below the national

poverty line. In 1993 an estimated 40 percent lived on less than $lper day. At least, 50%

of the poor live in five East African countries and Nigeria. The depth of poverty, that is,

how far incomes fall below the poverty line- is greater in Sub-Saharan Africa than

anywhere in the world (UNDP Report, 1997)

The large number of people in poverty implies an inefficient use of resources and

increases the risk of social upheaval. The poor have much potential energy to contribute

to economic development yet their potential too often goes undeveloped and

underutilized, and they are often effectively disenfranchised and politically frustrated

The risk of social upheaval is further increased by the high growing inequality in many

African countries. As communication systems expand and improve the large and

growing gap between rich and poor is becoming increasingly obvious to the poor, and

they will inevitably become restless.

The state of low economic growth is attributable to ill conceived policies, which have a

serious negative impact on employment opportunities and social development, as well as

low production in agriculture (UNDP Report 1997).
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Other perceptions of poverty have been expressed in various forms. A UNICEF Report

(2000), states that "in rich countries, the poor are increasingly concentrated in minority

communities. They endure lives of hunger, malnutrition and illness and are denied their

rights to education, to receive good health care, to have access to safe water and

sanitation and to be protected from harm .
..
I

The number of people living in poverty continuous to grow as globalization- one of the

20th Century's most powerful economic phenomena- proceeds along its inherently

asymmetrical course; expanding markets across national boundaries and increasing the

incomes of a relatively few while further strangling the life's of those without the

resources to be invested or the capabilities to benefit from the global culture .

Meanwhile, the two tiered world economy widens the gaps between the rich and the poor

countries and between rich and poor people (UNICEF, 2000.).

Poverty is also defined as the denial of choices and opportunities for a tolerable life. The

opportunities and choices include the following:

• Survival through adult life;

• Access to knowledge to lead a creative life;

• Access to the minimum necessary material means, including both publicly provided

facilities as well as private resources such as food;

• Being included in the life of a community, enjoying the respect of others and

enjoying basic human rights and
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• Poverty is multi-faceted and multi-dimensional. It is much more than material

deprivation, reflected in low incomes, but also reflects poor health, education,

deprivation in knowledge and communication, inability to exercise human and

political rights and the absence of dignity, confide and self respect (Asenso, et al,

1993)

Community perception of poverty in Ghana include:

• Lack of basic necessities of life- food, clothing, shelter;

• Inability to educate one's children at all, or beyond the basic level;

• Inability to provide health care for oneself and children;

• Presence of physical disability;

• State of poor health, absence of employment, lack of material possessions;

• Aged with no income or support;

• Inability to fulfill one's social obligation( such as entertaining a visitor, making a

funeral donation or paying family dues) and

• Lack of capital, credit or land (Asenso, et al, 1993).

The Ghana Statistical Service has used both the income and nutrition based approach to

estimate poverty levels in Ghana. Anybody whose nutrition based consumption

expenditure was "below two-thirds of the national average consumption expenditure in

1999" was classified as poor.

"Hard-core or extreme poverty was defined as individual expenditure. (Ghana

Statistical Service, 1999)
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The Ghana Poverty Reduction Strategy (2003), defines poverty as "unacceptable

physiological and social deprivation"

It states that poverty may be caused or exacerbated by:

• The lack of capacity of the poor to influence social processes, public policy

choices and resource allocations;

• The disadvantaged portion of women in society;
./
I • Low levels of consumption through lack of access to capital, social assets, land

and market opportunities;

• Low capacities through lack of education, vocational skills, entrepreneurial

abilities, poor health and poor quality life;

• Exposure to shock due to limited use of technology to stem effects of droughts,

floods, crop pests, crop diseases and environmental degradation;

• Habits and conventions based upon superstition and myth giving rise to anti-

social behaviour;

• Other factors leading to vulnerability and exclusion;
.

• Lack of Macro-economic stability that erodes the resources of the poor through

inflation and other variables and

• The inability of the national economy to optimize benefits within the global

system. (Ghana Poverty Reduction Strategy 2003).

In examining poverty trends in Ghana in the 1990s, it was observed that, the incidence

of poverty and extreme poverty was indicated to have declined in Ghana during the

1990s, taking the country as a whole. Declines were not uniform across the country as
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being particularly striking in Accra and in the forest zone. The decline in poverty in

the savannah was much less marked and indeed, extreme poverty rose in that locality.

It observed further that though the incidence of poverty had fallen, the depth of poverty

for those who remained poor had remained relatively stable. The depth of poverty was

greater at the standard poverty line of ¢900,000 at the time and at the extreme .
./
/ Extreme poverty here was defined as those whose standard of living was insufficient to

meet their basic nutritional requirements even if they devoted their entire consumption

budget to food (Ghana Statistical Service, 2002).

The report described the incidence of extreme poverty remaining very high in 1998-

1999, with over one quarter of the Ghanaians population (about 27 percent) being

unable to meet their basic nutrition needs, even if they devoted their entire budget to

food (Source: Ghana Statistical Service, 2002).

In this research, the poverty situation in Ghana is examined and linked up with how it

affects the population involved in the handicrafts industry who by no fault of theirs

have low capacities to deliver through lack of education, vocational skills,

entrepreneurial abilities, poor health and poor quality live.

2.2.20 Government Policy on the Cultural Industry

The crafts industry contributes tremendously in empowering a cross-section of Ghanaians

economically, especially craftsmen and women. Besides, those directly involved in the
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production of handicrafts, middlemen and women as well as those in the export of

handicrafts are also empowered economically.

The crafts industry falls under the non-traditional export commodity sub-sector. The

industry is largely a cottage one and therefore rural based and has received some level of

support from the Ministry of Trade, Industry, Private Sector Development & PSI and the

Ministry of Chieftaincy and Culture among others.

The Ministry of Trade, Private Sector Development & President's Special Initiative (PSI)

crafted a trade policy which gives impetus to export trade of which handicrafts constitute

a part. Ghana's Trade Policy has been set within the context of achieving a middle

income status by the year 2012 and becoming a leading agro-industrial country in Africa

(Ministry of Trade PSD and PSI, 2005).

The policy provides clear and transparent guidelines for the implementation of

Government's domestic and international trade agenda. The policy is also designed to

create a consistent and stable policy environment within which the private sector and,

consumers can operate effectively and with certainty.

2.2.21 GHANA'S TRADE POLICY

2.2.22 Thematic Areas of the Trade Policy of Ghana

The fundamental principle underlying Ghana's Trade Policy is that, private sector is the

engine of growth with the Government providing an enabling environment to actively
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stimulate private sector initiatives. This policy can be achieved through the full spectrum

of trade policy instruments across the following seven thematic areas, namely:

• Multilateral Trade;

• Creating a fair and transparent import-export regime;

• Facilitating Trade;

• Enhancing Production Capacity for Domestic and Export Markets;

• Domestic Trade and Distribution;

• Consumer Protection and Trade Fair and

• Protection of Intellectual Property Rights

(Ministry of Trade, PSD and PSI, 2005).

Below are details of the thematic areas of the trade policy contained in the Ministry of

Trade, PSD and PSI document titled the Trade Policy of Ghana, 2005.

4. Multilateral Trade

The Government of Ghana fully recognises that international trading rules have a direct

impact on Ghana's development especially in the context of globalisation. In this regard,

the Government will continue to fully participate in negotiations in multilateral trading

and create the needed fora to ensure Ghana's national interests are protected and that the

trading rules provide the best opportunities for Ghana's development.

This will improve market opportunities and support Ghana's export development whilst

applying disciplines in national regulations that support competitive production and offer

fair priced products for all consumers.
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In the global trading environment, the World Trade Organisation (WTO) negotiations

progressively reduce tariffs of all member countries and set the framework within which

all member countries must trade. Such commitments are made by all members including

Ghana. Ghana therefore makes laws that are conducive for traders in handicrafts to export

without any hindrance. This has led to an increasing volume of exports on non-traditional

exports of which handicrafts are part of.

• Creating a Fair and Transparent Import-Export Regime

To encourage investment and raise competitiveness in both exports and imports and

provide lower prices to consumers, the Government will systematically identify and

remove restrictions in Ghana's import-export regime.

• Facilitate Trade

The Government of Ghana's twin strategies of export-led industrilisation and domestic

market.oriented industrilisation based on import competition rely critically on the smooth

passage of goods and services across Ghana's borders. In this regard, Government will

lower costs and make it easier to trade in and out of Ghana.

• Enhancing Production Capacity for Domestic and Export Markets

Export-led and domestic market-led industrialisation depends primarily on developing

supply capacity. It is therefore imperative for Ghana to develop sufficient and

competitive production capacity to take advantage of market access opportunities. The

Government will identify and target specific sectors for development on the basis of
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export potential, domestic market requirements, increased employment and income for

disadvantaged groups such as women, rural communities and the poor.

• Domestic Trade and Distribution

An efficient functioning domestic market is essential for the development and

distribution of products for both local consumption and export. It also promotes

consumer welfare.

The Government has a duty to protect consumers from unfair practices which adversely

affects health, safety and economic interests in order to ensure the wellbeing and rights of

consumers.

Therefore, the Government will develop clear, transparent, comprehensive and

consolidated consumer protection rules to facilitate the exercising of consumer rights.

• Consumer Protection and Trade Fair

An environment that affords protection to consumers and promotes fair trade is important

for the development of efficiently functioning markets and enhances consumer welfare.

• Protection of Intellectual Property Rights

The content of this is that, new inventions, innovative ideas, design and creativity

contribute to social and economic growth. Protection of intellectual property rights

encourages the development of new technologies to increase agricultural and industrial
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production, promotes domestic and foreign investment, facilitates technology transfer and

improves competitiveness. This is to stimulate innovation and technology development

in Ghana

The Government of Ghana will provide effective rules to protect intellectual property

rights and a co-ordination of mechanism to ensure effective administration of copyright

and industrial property rights.

In furtherance of this, the Government will also design and implement a programme of

awareness and education on intellectual property rights. This will involve non-

governmental organisations, industry representatives, academic institutions and research

bodies (Min. of Trade, PSD and PSI, 2005).

2.2.23 The Cultural Policy of Ghana with respect to the Handicraft Sub-sector

The Ministry of Chieftaincy and Culture has also put in place a Cultural Policy which

positively projects the crafts industry and producers of handicrafts in general. The

Cultural Policy of Ghana has put in place mechanisms that give encouragement to

women to take active part in the production of handicrafts. For example, the policy has

set in motion modalities to collaborate with traditional authorities to ensure that taboos

and prohibitions that for some time have adversely affected the participation of women in

aspects of traditional handicrafts are outlawed (National Commission on Culture, 2004).

The Cultural Policy of Ghana (2004), is dedicated to the realisation of the vision of the

people of Ghana to respect, preserve, harness and use their cultural heritage and resources
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to develop a united, vibrant and prosperous national community with distinctive African

identity and personality and collective confidence and pride of place among the

community of nations.

It supposes that, in the era of globalisation and contemporary technological challenges,

the people of Ghana must recognise that culture is the basis of and the most important

factor in the nation's human and material development. Thus, our history, cultural values

and institutions must continue to exercise a deep influence on the nation's destiny and

playa key role in governance and national life.

This stems from the fact that, Ghana has more than 50 ethnic groups whose common

values and institutions represent our collective national heritage.

Our culture, which is the totality of the way oflife evolved by our people through

experience to fashion a harmonious co-existence with our environment manifest itself in

our ideas, beliefs and values, folklore, science and technology as well as the aesthetic

quality and humanistic dimension of our architecture, carvings, paintings and other,

artistic forms.

The cultural policy of Ghana stipulates that, recognition shall be given to the economic

and cultural roles of craftsmen and women on national development and re-emphasised

that, it will make adequate provision for the identification, documentation, preservation,

development and promotion of their works.
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In this direction, a biennial National Festival of Arts and Culture (NAF AC), is organised

to showcase and promote the cultural heritage of Ghanaians. Provision is made for the

exhibition and sale of the products of craftpersons.

At the regional level, Regional Festivals are also organised as a prelude to the National

Festival. Provision is made for craftsmen and women to exhibit and sell their handicrafts.

The same at the district levels serve as a precursor to the regional festival.

Chapter Five, Article 9.2.3, section (a) stipulates that, the National Commission on

Culture in collaboration with other stakeholders in the crafts industry shall foster the

preservation and development of craft skills and the documentation of the indigenous

technology employed in their creation.

Sub-section 'b' of this Article further states that, the National Commission on Culture

shall 'enhance the status of Ghanaian artists/craftsmen and women by protecting the

rights and promoting their works' .

To give backing to the protection of the rights of craftsmen and women of Ghana, Article

9.2.4 of the Cultural Policy of Ghana, 'appropriate legislation shall be enacted to ensure

the protection of designs and creation of Ghanaian craftsmen'.

Under the auspices of one ofthe agencies of the National Commission on Culture, the

Office of the Copyright Administrator, the copyright administrator's outfit is mandated to

protect the works of artists and craftsmen and women. They do this by carrying

occasional swoops to arrest and prosecute those who steal or infringe on the intellectual

property rights of artists and craft persons in Ghana.
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To support craftsmen and women of Ghana, Article 9.2.5 states that, 'the establishment

of craft villages, craft shops and training facilities shall be encouraged and sustained'. In

this direction, the various Regional Centres have craft shops within their precincts to sell

to the general public. The Regional Centres also organise capacity building training

programmes, workshops, symposia, exchange programmes and seminars to update the

skills of craftsmen and women.

In furtherance of this, the National Commission on Culture encourages individuals,

corporate organisations and institutions and the government to set up special art schools

and conservatories to promote the arts and crafts industry.

To encourage the participation of women in the production of handicrafts, the National

Commission on Culture has been tasked by the Cultural policy of Ghana in Article 9.2.6

to 'collaborate with traditional authorities to ensure that taboos and prohibitions that

adversely affect the participation of women in aspects of traditional handicrafts are

outlawed'.

Ten leading handicrafts in the country have seen appreciable increase in exports over the

..,
I years. For example, the Non-traditional Export Statistics Report of2006 ofthe Ghana

Export Promotion Council indicates that many products under this category recorded

significant growth with the exception of statuettes of wood and bamboo/cane furniture

which fell by 83% and 13% respectively between 2005 and 2006. This stems from the

fact that, the two major buyers of statuettes in the USA turned to the Far-East especially
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Indonesia, India and China whose handicrafts have relatively better finishing and

functionality.

TEN LEADING HANDICRAFT PRODUCTS
Description of Product 2005 US $ 2006 US $ % Increase

1 Hides and Skin 3,937 378,873 9,523

2 Basket Ware 1,700 51,845 2,950

3 Articles of Jewellery 7,706 117,791 1,428

4 Ceramic Products 13,548 142,505 952

5 Sculptures and Statuary 94,585 604,624 539

6 Paintings and Drawings 8,011 28,998 262

7 Other Handicraft Items 2,250 8,064 220

8 Straw Products 75 398 113

9 Bamboo/Cane Furniture 23,439 20,492 (13)

10 Statuettes of Wood 18,942,744 3,136,799 (83)

Source: Ghana Export Promotion Council Non-traditional Export Statistics Report, 2006

2.2.24 Cultural Initiatives Support Programme (CISP)

The National Commission on Culture has initiated another dimension of a poverty

alleviation programme for practitioners in the cultural industry dubbed the Cultural

Initiatives Support Programme.

The Cultural Initiatives Support Programme (CISP) is one of the European Commission's

(EC) support projects aimed at promoting and developing the cultural sub-sector. Under

this support initiative, institutions and individuals are requested to submit proposals for
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funding on innovative ways to stimulate growth and wealth creation in the cultural sector.

The CISP, being funded with an initial two million Euro grant from the European

Development Fund was in response to the need for funding to enable players in the

cultural industry realise their initiatives and objectives. The support attested to the EC's

commitment to use culture to promote global peace and development. Among other

objectives are to create a pool of information, develop capacities and skills of local

cultural artists and increase dialogue and consultation among stakeholders.

Under the programme, the EC would support Ghana's National Cultural Strategy by

funding activities within a period of three and half years in areas such as human resource

development, employment, income generation, research and support to non- state actors

in the cultural sector.

The CISP which is also being implemented in Benin, Burkina Faso, Mali and Senegal,

would further strengthen innovative and organizational capacity of cultural actors.

Among other objectives, the project is aimed at generating national revenue, foreign.

exchange and boosting tourist revenue for the country through culture.

This initiative of the EC's support project has come to augment a proposed one million

dollar Cultural Trust Fund by the NCC aimed at promoting culture with similar

objectives.

The project has an initial 350,000 Ghana Cedis earmarked to fund proposals that would
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be selected for the first year.

Interested persons in all creative disciplines qualify to access the funds. The fund which

is in two categories range from between 2,000 and 12,000 Ghana Cedis for the small

grants while those who qualified for the big grant would receive between 30,000 to

50,000 Ghana Cedis.
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CHAPTER THREE

3.0 RESEARCH METHODOLOGY

3.1 Introduction

Research Methodology IS an important component of any study and provides the

framework upon which the whole process is conducted (Brown, 1996). Hence, it is vital

that the methodology is sound and conducted thoroughly to efficiently produce accurate

and precise data in order to achieve the research goals and objectives. This section

therefore, provides the framework upon which the research goals and objectives have

been achieved. An in-depth explanation of the research approach and process, methods

of data collection, sampling procedure, size and methods, data analysis, and scope based

on the background of the study area have been outlined. Details of the research phases

also been captured.

Significantly, the choice of a suitable research methodology is always informed by the

theoretical concerns of the study goal and objectives, the nature of the research problem,

how data is analysed, practicability and validity, available financial resources, the skills

of the researcher in data analysis and interpretation, and social organization among

others. Hence, the research approach took into consideration these factors.
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3.2 Research Design

For the success of the investigation, an appropriate research design was selected aimed at

achieving valid findings. According to Kerlinger, (1986), a research design is a plan,

structure and strategy of investigation so conceived as to obtain answers to research

questions or problems. The plan is the complete scheme or programme of the research. It

includes an outline of what the investigator will do from writing the hypotheses and their

-" operational implications to the final analysis of data (Kerlinger: 1986: p.279).

Thyer, (1993) refers to a traditional research design as a blueprint or detailed plan for

how a research study is to be completed - operationalising variables so they can be

measured, selecting a sample of interest to study, collecting data to be used as a basis for

testing hypotheses, and analyzing the results ( Thyer 1993: p 94).

Another definition states that a research design is a procedural plan that is adopted by the

researcher to answer questions validly, objectively, accurately, and economically.

According to Jahoda et al, 'A research design is the arrangement of conditions for

collection and analysis of data in a manner that aims to combine relevance to the research

purpose with economy in procedure' ( Jahoda et al: p.962:50).

designs. This was considered appropriate due to the fact that the study involved a

,
I

In this study, the research design used involved descriptive and non-descriptive research

systematic collection and presentation of data to give a clear picture of the situation. This

approach has been adopted because most authoritative sources in research methods admit

that the two distinct processes (quantitative and qualitative) can be said to exist but the
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most important difference is the way in which each tradition treat data. (Straus and

Cobin, 1990, Brammen, 1992; Brown, 1996; Twumasi, 2001).

The method therefore presents relevant information on the development of the craft

industry and how it impacts on households' poverty in the Northern Region.

Significantly, two main survey research instruments (questionnaires and interviews) were

used to collect the data. Questionnaires were administered to Cratfs Association, family

units, cooperatives, community leaders, opinion leaders, Exporters, NGO's, financial

institutions, and individuals on issues related to the craft industry and its impact on

poverty. Interviews (in-depth) and case studies were conducted on handicraft

Associations, on groups and individuals where it was deemed appropriate. Participant

observation was however, selectively applied in the data collection. This was made

during interviews and questionnaire administration to collect information that otherwise

could not be captured by the questionnaires. Details of these have been outlined in the

method of data collection. As a start, secondary data was reviewed from earlier work

done in books, journals, and magazines in relation to the subject matter.

3.3 Background Study of the Northern Region

The Northern Region is the largest Region in Ghana, occupying 70,384 square kilometers
./".
I

and accounting for approximately 30% of the total land area of Ghana. The Region has

18 Districts which serve as the units of Local Government Administration and a

stronghold for decentralizing and disseminating government polices and programmes. It

has a total population size of 1,820,806 and population growth rate of 2.8%. The

population density of the Region is 26 persons per square kilometer with a dependency
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ratio of 103. The region is sparsely populated and has a youthful population of 46.3%. It

has a fertility rate of7.0 children per woman, an infant mortality rate of700 to 800 deaths

per 100,000 live births (Mohammed,2008).

The four key traditional political zoning which dictate the pace of cultural identification

and social life are: Dagbon, occupied largely by Dagombas, Gonjaland, occupied

predominantly by Gonjas; Nanung, occupied by Nanumbas, and Mamprugu the home of

Mamprusis. Other ethnic groups are significantly distributed across the Region,

especially the Gurma (21.8%), Akan and the Guan (8.7%). More than half of the

population of the Region, (56.2%) are Christians. Moslems make up 19.3% while other

religious groups account for 3.3% (Ibid).

Over 3, 500 human settlements are in the Region and about 90% of the people are

peasant farmers. 54% of the 3,500 human settlements have population less that 200

people with the rest ranging between 200 to 500 people .The total housing stock in the

Region is 178,000, with majority in Tamale (Ghana Statistical Service, 2003).

Generally, Agriculture Accounts for the employment of 71.25% of the economically

active population aged 15 years and older. The private informal sector absorbs about

83.4% of the economically active population while about 5.7% find themselves in

Civil/Public sector employment (Ghana Statistical Service, 2003).

On Education and Literacy, it is revealed that less than one-quarter (22.6%) of adults (15

years and older) in Northern Region are literate compared to the National Average of

53.4%. The adult literacy rate for males (32.3%), is about two and a half times that of
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female, (12.9%). The survey further points to the fact that 86% of females and 66% of

males cannot read and write in the English language (Ghana Statistical Service, 2003).

The climate of Northern Region is relatively dry, with a single rainy season that begins in

May and ends in October. The amount of rainfall recorded annually varies between

750mm and 1050mm (Ghana Statistical Service, 2003)

The Northern Region is well noted for its cultural goods and products as well as great

historical and tourist attractions. Some of these attractions are the Mole National park in

Damongo, the Laribanga mosque as well as the Laribanga mystic stone and Naa

"Djaringa" wall near Nalerigu. Others include the Malshegu sacred groves; Jentilkipe

shrine; grave of Ndewura Jakpa in Buipe; and the mass grave of fallen Dagombas at

Adibo, near Yendi. Village industries exist at various levels all over the region (Field

Survey, 2008).

The Northern Region is home leading in the production of quality hand sewn smocks and

tailor sewn ones. The fabrics are hand woven from both local yam and factory produced

yam. The fabrics are two main types:

a) The Daboya yam, referred to as "Gonja" fabric, is locally dyed at Daboya and has

been known to stand the test of time among all traditional fabrics.

b) The "Dagomba" fabric is mostly woven using yam from the factories.
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Major centres of production can be located in all the eighteen (18) Districts of the region,

but major centres of Excellence include Yendi, Karaga, Tamale, Savelugu and Daboya.

The textile hand-woven fabric is mostly used in the smock industry, (Field Survey 2008).

These are places where quality has not been sacrificed in this era of mass production and

this explains why people must be willing to pay for quality.

Northern Region also has a vibrant leather tanning and precuts industry. From the tanned

leather, products such as sandals, bags, horse-riding boots, hats, fans, purses, leather

puffs, Talismans, whips and a host of other products are hand produced. Tamale, Yendi

and Savelugu are notable production centres.

The Region has vast deposits of clay material used for a variety of products in the pottery

industry. The production of pots and other pottery related products are mostly dominated

by women in the rural communities in the various Districts. Major pottery centers

include Jakarayili in the Tamale metropolis, Chereponi and Saboba in the SabobaJ

Chereponi district, Ngaani in the Yendi district, Kpatinga in the Gushegu district, Buipe

in Central Gonja and Bunkpurugu in the Bunkpurugul Yunyoo district.

Smiting is an industry, which is dominated by men in the region. The metal used is

usually iron in the production of implements such as hoes, cutlasses, knives, and hoe-

blades of varying sizes, bullock-ploughs, donkey-carts, arrows, bangles, rings and a host

of other products. It is important to note that the production of these goods is influenced

by the seasons of the year.
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Apart from iron, copper and silver are the other metals found in the region and mostly

used for rings, bangles and other ornaments for both human and animal decorations such

as horses. Jewelry in the Region also exits to a limited extent in Tamale, Yendi, Salaga

and Bimbilla (Field Survey, 2008).

With the abundant resource in the Northern Region, one wonders why our people

continue to wallow in poverty and can not enter the external markets to enhance their

rural economies. Cultural assets are an integral part of any society and it is envisaged that

rural people need to be assisted to improve upon their quality of life by making maximum

use of these assets. The tendency to draw budgets with investment going to profit all

kinds of people except craftpersons or other cultural aspects is one undesirable

phenomenon of central government and the district assemblies. This unfortunate trend

needs to be addressed.

From the background of the study area, investigations were conducted on varIOUS

craftpersons, institutions, crafts associations, crafts exporters, individual opinion leaders,

groups leaders and Assemblymen. Purposive sampling techniques were used forthis

specialized identification of the groupings.

V'
I

Considering the vast nature of the Northern Region, Savelugu-Naton District became the

major focus area for the research work. The study covered eighty (80) respondents in the

handicraft industry.

They were interviewed randomly in specific areas that touched on the following:
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• General information about them;

• Socio-Cultural and Religious perceptions attached to the industry;

• Material Acquisition;

• The roles and management of raw materials acquired;

• The role of Gender relativity in the crafts industry;

• Relationship with District Assemblies, N.G.Os, and financial institutions

for financial and logistical support and

• Their constraints and challenges in the current global village.

Participatory Research Approach tools were agam adopted as a necessary tool for

"discussions with groups (men, women and both) and individuals in critical areas" (de

Vries, ~991), within the study area.
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3.4 Sampling Method and Sample Size

In order to make generalizations and draw inferences, there was the need to conduct

sampling in the research processe. Miller (1991) assets that the researcher needs to select

only few interviewees from the universe for study.

According to Miller (1991), a study based on representative sample, is often better than a

larger sample or on the whole population, for there is no need interviewing large numbers

of people saying the same thing. This is collaborated by Karma, (1990), who is explicit

on the size of a sample and says that the use of a sample should neither be excessively

large, nor too small. It should be optimal and should be at the discretion of the

researcher.

My choice of sample size therefore took into account an optional sample that fulfilled the

requirements of efficiency, representativeness, reliability and flexibility, (Saunders et at,

1997).

Consideration was therefore given to:

• Population size;

• Specific population indicators of occupational interest and

• The cost of research in relation to mobility, traditional offerings and

incentives for research assistants.
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Consequently, two main sample techniques were applied to the study, thus probability

sampling and non-probability sampling (Twumasi, 2001)

Probability sampling was chosen because it ensured the law of statistical regularity which

states that "if on an average the sample choice is a random one, the sample will have the

same composition and characteristics as the universe" (Yin, 1993:74).

Since it is often however impossible to do strict probability sampling in the field

(Bernard, 1990), the non-probability sampling approach was also effectively used to

allow the researcher to purposively choose the particular units of the universe to

constitute the sample on the basis that the small mass that they so select out of a huge

one, will be typical or representative of the whole (Yin, 1993). According to Doorewaard

and Verschuren (1999), the importance of adopting this design by researchers is the

relative advantage of time and money inherent in the sampling.

Accordingly, information gathered covered specialized areas in respect of the

identification of cultural goods, products and services.

Individuals were administered the questionnaire and interviewed. Agencies and

institutions such as Aid to Artisans, Export Promotion Council, Ghana Tourist Board,

National Board for Small Scale Industries and Ghana Shippers Association of Ghana also

provided relevant information.

The researcher also sourced information from the Savelugu- Nanton

District Assembly and Tamale Metropolitan assembly.
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The informants who were identified and interviewed had to make responses based on the

following areas:

• Their knowledge and perception of who a craftsperson is;

• Material acquisition of craft products;

• Inspirational factors that motivated them in the industry;

• The socio-economic sustainability of the crafts industry;

• The relationships between craftpersons, and governments as well as non-

governmental organization;

• Marketing, external and internal, opportunities available to them;

• Gender roles and their impact on the handicrafts industry,

• Accessibility of financial resources and institutional support;

• Skills training programmes received formally and informally;

• The role of District Assemblies in the promotion, preservation and sustenance

of the industry;

• Perception and knowledge of how the handicrafts industry contributes to

national development;

• Perceptions and knowledge by craftpersons as to the existence of crafts

villages and their expectations from the establishment of craft villages.

3.5 Data Collection Approach

The data collection approach included primary and secondary sources. Primary sources

from which data was collected included detailed interviews, observations and focus group
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discussions. The specific tools used varied according to the vanous categories of

respondents at a time.

It is significant to note that secondary sources also formed a major component of the

study. The secondary sources included review of magazines, books, journals and the

internet. Other related materials was also sourced from stakeholders and related agencies

in the industry

3.6 Interviews

Karma (1996) defined interview as any person-to person interaction between two or more

individuals with a specific purpose in mind. Interviews are classified into unstructured

and structured. The two classifications were used in the study. In using the unstructured

interview approach, also known as the in-depth interview, a framework was developed to

guide the interview process. The rationale for using this approach was to ensure a

collective engagement with the group of respondents within which questions were

formulated and asked spontaneously as the interview progressed. This approach also

allowed the respondents to freely express their opinion. This therefore, supports Yir:'s

(1993) view that a good interview is one in which the interviewee takes over the control

of the interview situation and talk freely. Hence, this approach sought to solicit in-depth

information on traditional handicraft production marketing, values, believes, norms and

historical events in relation to the production of handicrafts.

3.7 Questionnaire

Questionnaires are a written list of questions, the answers to which are recorded by

respondents. The respondents therefore read the questions, interpreted what was
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expected and then wrote down the answers. The questionnaire approach was adopted and

used on both the formal and non-formal institutions. Saunders et.al., (1997) argued that

the choice of using a questionnaire is influenced by a variety of factors as follow:

• Characteristics of respondents from which you wish to collect data;

• Importance of reaching a particular person as respondents;

• Importance of respondents' answers not being contaminated or distorted;

• Size of sample you require for your analysis, taking into account the likely

response rate;

• Type of questions you need to ask to collect data and

• Number of questions you need to ask to collect your data

Consequently the questionnaire was based on the fact that: the target respondents were

literate and scattered over the geographical area. Hence, self-administered questionnaires

were used to elicit information from craft dealers and exporters as well as financial

institutions and organisations that support the handicraft industry. On the other hand

interviewer-administered questionnaire was conducted on the non-literate respondents.

This was to ensure that the respondent was the person purposefully sampled for

questioning.

3.8 Observations

The study applied both direct and indirect participant observation techniques (Strauss and

Corbin, 1990; Karma, 2004:26-27) cautiously in collecting the data. The purpose was

for a deeper understanding of issues and cross-checking of responses considered to be
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inconsistent with what had been observed. This process helped to improve the validity

of the findings. A systematic observation of events, processes and people's behaviour

was put in place and observations recorded. The researcher spent three weeks in the

selected study district to participate in the life of the people, attend some of their

meetings and observe things around.

3.9. Secondary Sources

Stewart and Kamins (1993) as cited in Saunders et al (1997), argued that in using

secondary data you are at an advantage compared to another researcher using primary

data because the data already exist, and could be evaluated prior to use. It is further

argued that the time one spends evaluating potential secondary data source is time well

spent, as rejecting unsuitable data earlier can save much wasted time later. Accordingly,

earlier work done that provided the required information on the subject matter was

reviewed in addition to the literature review. Documentaries here included information

on magazines, books, journals, and the internet among others on the subject matter.

Relevant information was also sought from government agencies and non-governmental

organizations linked to the handicrafts industry.

'"\ 3.10 Stages of Data Collection

Critical data needed for research was conducted in three phases: the recognizance survey,

the main survey and in-depth survey (Miller, 1996). Collection of information on the

handicrafts industry, organizational and institutional support, acquisition and

management of raw materials as well as marketing were explored.
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3.11 Reconnaissance Survey

Reconnaissance survey was carried out to build basic trust and confidence in the

researcher. This yielded fruitful results as the researcher who is a cultural practitioner

interacted freely with craftpersons, chiefs, opinion leaders and NGOs working within the

research area.

Through out this phase, the researcher was able to address the interests and concerns of

craftpersons. The practical interaction during this stage made the people see value in the

industry and this increased their sense of ownership and commitment to their jobs. They

also affirmed their commitment to practicalise some of the research findings which fell

within their armbit, provided the results were made available to them in due course. The

rapport with some social and research networks in the study area proved useful later

during the in-depth field study.

3.12 Main Survey Phase

Various groupings in terms of occupation, age, education and other groups were

identified to form the basis of the main survey stage. Emphasis here was placed on

collecting data on the crafts industry:- specialization, raw materials, funding support

services, marketing and sustainability of the industry.

With the assistance of three (3) local research assistants in the study area, data gathering

and analysis as well as interpretation within the study area was carried out. The research

assistants actively engage the various community members and other research subjects in

a process of action or participatory research (Reason, 1988; Reason and Marshall, 1994;

Chambers 1994) such that the research was done "with" them but not "on" them or
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"about" them. Periodic visits were made with stakeholders who were consulted during

the initial planning stages to ensure that they were kept updated and consensus built. All

changes at this point relating to what was changed, why it was changed and when it was

changed was documented to provide process evaluation.

Preliminary findings of the study were discussed with community members and other

stakeholders for them to validate the findings and possibly fill in some gaps before the

final report was prepared.

3.13 In-Depth Study

One-on-one conversational interviewing as opposed to rigid formal questions and

answers was held with key informants, purposefully identified. This facilitated the

ability to see things from the perspectives of the respondents, as well as capture their

world views in the study, thereby minimizing personal biases in the information gathered.

An interview guide, structured around various themes of mutual interest was developed

and used throughout this process. Related lines of questioning and discussions during the

interviews also occurred.

Further, supplementary information that was sourced on specific issues that arose in the

earlier stages of the study were also discussed

3.14 Focus Group Discussions

Focus group discussions (Krueger, 1988) was held with small groups of people with

similar backgrounds and knowledge, house hold members, community opinion leaders as
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well as other men and women groups from the study communities. Such joint

discussions promoted cross fertilization of ideas and issues debated and looked at from

different perspectives by the group members. This encouraged participation and

generated further untapped information.

Some tools of Participatory Rural Appraisal (PRA) like matrix scoring and ranking, were

used, where appropriate, to illicit active participation of interviewees and make them

more analytical in their responses. Follow up visits were made to individuals, crafts

organisations and institutions to iron out inconsistencies in information collected.

3.16 DATA ANALYSIS

2.2.1 Data analysis is defined by Karma (1999) as the computation of certain measures

along with searching for patterns of relationship that exists among data groups. In a

related study, Yin, (1993) also stipulated that a number of closely related operations are

performed with the purpose of summarizing the data collected and organizing them in

such a manner that they answer the research questions.

Subsequent on this, both quantitative, (non-descriptive) and qualitative (descriptive)

methods were used. This was to highlight the assertion that data analysis should not be a

separate step coming after data collection, but a continuous and simultaneous process

(Yin, 1993). In carrying out this exercise, research personnel of the Centre for National

Culture and some data analysts were used to advantage in respect of the tabulation and

cross --checking of facts.

The researcher in conducting the qualitative research ensured that notes were carefully

detailed in a notebook with the passing of each day. Information captured on the

handicrafts industry through discussions and interactions with individuals and groups.
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The carefully planned interviews were also extended to other persons in the District

Assembly, the Ghana Shippers Council, Ghana Tourist Board, Ghana Export Promotion

Council, Ministry of Trade and Industry and NGOs operating in the study area. In all, a

total of nine such groupings were interviewed.

Collated data from these institutions were carefully analyzed at the close of each day's

activity. This enabled the researcher to keep a trend of events available daily to ascertain

the validity or otherwise of the information gathered. To capture Bernard (1990), on this

issue of record tabulation, he says the essence is to look for consistencies and

inconsistencies between knowledgeable informants and find out why informants agree or

disagree on important issues on the subject matter.

As indicated earlier, assistance was equally sought by data analysts to conduct the

quantitative operations arising out of the questionnaire administered, using SPSS. The

exercise involved the use of graphs, charts, frequencies, percentiles, and averages that

attracted statistical consideration using SPSS (Leech, et al 2005). After the tabulations,

the researcher then painstakingly analysed the outcomes obtained.

3.17 Challenges

/

An initial challenge faced was interpretation by research assistants on some of the ,/

questions in the local milieu in other to get appropriate responses. An earlier pre-text

questionnaire submitted to the study area to administer brought to light the need for

modification or re-structuring of the questions. This was accordingly done and words

and phrases thought to make better meaning and understanding were used. It came to

light during the process that the issue of questionnaire preparation needed to be handled

more professionally in subsequent works.

Additionally, expectations from respondents were quite high in respect of immediate

financial and material gains after the exercise. Much as this was explained to be an

academic exercise majority still thought a miracle could be carried out to bring them out
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of their immediate woes. There were others who also explained that they were given a

raw deal by earlier researchers who did not conduct follow-up actions to interact with

them on what prospects lay ahead of them after their findings .Researchers will in future

have to give careful thought to these concerns.
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CHAPTER FOUR

4. 0 SUMMARY OF FINDINGS

r

4.1 Introduction

This chapter analyses the socio-economic and cultural peculiarities of the handicrafts

industry in Northern Ghana.

Relevant aspects of the characteristics related to the handicrafts industry are hereby

discussed. They include sex, age, occupational distribution of respondents, raw material

acquisition, production, and associated challenges and decision making processes.

Also discussed include gender participation, knowledge of government policies,

marketing, financial opportunities and the way forward for the development and

promotion of the handicrafts industry.

Details of the various characteristics analysed are hereby presented below:

4.2 Sex Distribution of the Respondents

The Research has shown that a high majority of the persons in the handicrafts industry

are males (83.8%). Women who are the majority in Ghana's population are not

proportionately involved in the industry. Reasons for this could be attributed to the over-

burdened nature of rural women in domestic chores and farming activities where women

have to farm and still carry fuel wood for the home. Bearing in mind that our rainy
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season is a short one, about five months, the non-involvement of women in the industry

poses a great deal of set-back for the socio-economic development of the region.

Majority of the population who are females idle during the dry season and this could be

one of the reasons why they migrate to the south in search of non-existing jobs as

"kayaye" or work chop/ bars. The craft industry is an area if well harnessed could

engage the youth during farming and non-farming seasons. Since the majority of the

population is not involved in this economic venture then the future of the industry is

bleak. It will go a long way to reduce the already low living standards. Few persons in

the industry will have to work to sustain the majority. It exerts much more pressure on

the labour force.

Table 1 Sex Distribution

Sex Frequency Percent

Male 67 00.0

Female 13 16.2

Total 80
100.0

Source: Field Survey, March 2008

The foregoing seems to place in question the context in which our society see gender

balance as recognition in equal terms the status and roles played by both the masculine

and feminine gender and the distribution of resources accordingly or the provision of

equal opportunities for both sexes (Oakley, 2005).
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As indicated in the literature review, the female gender continues to constitute the bulk of

the population in Northern Ghana, yet they are the most deprived in terms of natural

resources. They continue to be overburdened with no equal access to farmlands, cattle

and have very little economic dependence.

There is no doubt that the crafts industry is highly viable and the female gender have to

be encouraged with specific plans and motivational programmes to lure them into the

industry to enable them contribute to national development goals.

The cry for job creation, wealth generation and bringing money to the pockets of

Ghanaians can also take a significant turn if specific government policies are focused on

women in the handicrafts industry. As Courtney-Clark (1990) laments, "one can only

hope that African governments will realize the importance of combining modernization

with the socio-cultura11ife of the people. If greater effort is applied, perhaps the failing

and vulnerable art of their women can be revived. This will form the bane for making a

case on how the Arts can be used in empowering women using art as a tool".

4.3 Age Distribution of the Respondents

It has been observed that persons in the handicraft industry are over 45 years of age
V
I

(88.7%). The youth who are below 45 years of age are interestingly not playing a

significant role in the industry (11.3%), probably as a result of financial challenges, poor

marketing and the drive to drift to the urban areas for greener pastures. The youth who

are the labour force should be encouraged to get involved in the craft industry as an

alternative to chasing non-existent or menial jobs in the cities if it should prosper. As the
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elderly are in the industry it means that when they are no more, little craft activity will be

carried out since the youth are not involved. It also implies that the output from the

industry will automatically run low

With low patronage of the youth in the industry overall income and living standards will

certainly be poor for as long as the elderly will not be energized enough through

motivation from the District Assemblies and financial institutions to generate maximum

output to meet the growing needs of their consumers.

Table 2 Age of Respondents

Age of Respondents Frequency Percent
15-25 1 1.3
26-35 2 2.4

36-45 6 7.5
46-55 17 21.3
56-65 31 38.8
66+ 23 28.8
Total 80 100.0

Source: Field Survey, March 2008

J
I
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Figure 1 Age of Respondents

Age

4.4 Educational Distribution of Respondents

Generally, in a situation like Northern Region, where 86% of females and 60% of males

(Ghana Statistical Service, 2003) cannot read and write in the English language, it

certainly will have a great impact on development particularly in the rural areas.

Additionally, with an adult literacy rate of 32.3% for males and 12.9% for female, it is no

wonder that only 5.7% of the economically active population is found in the Civil/Public

Sector employment (Ghana Statistical Service, 2003) while the greater proportion of the

populace is left to fend under the private and informal sectors.

From the findings, a high level of respondents are illiterates (72.5%). This is followed by

middle school leavers (15.0%) and the least being university graduates (1.2%). Since
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majority of the persons in the handicraft industry are illiterates (72.5%), then we can be

sure that the industry will not see much innovation. The educated artisans can search for

more craft designs in books, internet and other sources for designs to promote their work

and meet the standards of consumers. It also means that art skills are not well

encouraged in schools and that is why few educated persons are involved in the industry.

Additionally the illiterates will find it very difficult if not impossible to access direct

assistance from corporate bodies like banks and other financial institutions. All other

things being equal, it will be much easier dealing with literates than illiterates and so

pragmatic policies should be put in place to introduce the teaching of art in our basic

schools and tertiary institutions.

Education has often been the bedrock to most development but the absence of it should

not mean total despair and doom for as long as making a livelihood is concerned. While

recognizing this fact it is also prudent to emphasize that much effort has to be put in the

educational needs of our rural people to equip them with some level of education for

them to effectively champion development actions (Dankwa, 2004), not excluding those

of the handicrafts sector for that matter.
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Table 3 Level of Education

Level of Education Frequency Percent
Primary 3 3.8
Middle 12 15.0
Vocational/technical 1 1.2
Secondary 3 3.8
Post secondary 2 2.5
University 1 1.2
not applicable 58 72.5
Total 80 100.0

Source: Field Survey, March 2008

Figure 2 Level of education
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4.5 Availability of Raw Materials for Craftwork

The most commonly used raw material for the craftworks is leather, (30.0%), from which

animals are the main source. This is followed by dyes and cane (16.3%) and (15.0%)

respectively. The least available material is straw (7.5%). It implies that more of the raw

materials are insufficient in supply. The implication is that the artisans can not produce

more in the midst of limited raw materials. If the artisans do not produce more they will

/ get very low incomes and that would be a disincentive to remain in the industry. This

will affect the growth and sustainability of the industry. If the idling population decide to

take up these job opportunities, they will realize very little of its impact economical~ due

to the constraints of the raw materials. /

Table 4 Available Raw Material for Craft Work

Raw Materials Available Frequency Percent
Straw 6 7.5
Leather 24 30.0
Reed 7 8.8
Cane 12 15.0
Dyes 13 16.3
Clay 7 8.8
Wood 11 13.8
Total 80 100.0

Source: Field Survey, March 2008

-,J"
\ The above implies that with assistance from the District Assemblies, raw materials for the

industry could be harnessed through raw material farms and banks strategically located to

enable craftsperson reach out to them easily. Since the capital base for the artisans are

usually insignificant, some amount of the Assembly'S Income Generating Funds (lGF)
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activities, could be channeled towards this direction. NGOs, that genuinely want to help

reduce poverty in the rural areas, should not limit themselves to micro-loan facility only,

but focus on "raw material loan facility" where artisans could have direct access to

production materials and tools.

4.5 Production of Raw Materials

The outcome of the findings indicate that most of the respondents obtain their raw

materials from commercial houses and middle men and women (65.0%). The handicraft

workers do not produce the raw materials themselves. They are compelled by this

circumstance to buy from commercial houses and middlemen at exorbitant prices. The

few who obtain the raw materials on their own get the materials through hunting and

from the forest (31.3%). The details are shown in the table below. If a lot of the raw

materials are not self produced by the artisans then the quality of the raw materials

purchased is questionable. It also implies that the artisans cannot access more financial

assistance to boost their work because they will not have enough securities. If they were

involved in production of the raw materials, they could have used that to convince the

financial institutions for large sums of loans.

Table 5 Materials Acquired Through Other Sources

_J Materials from Other Sources Frequency Percent
Forest 21 26.3
Hunting 4 5.0
Commercial Houses 26 32.5
Middlemen 26 32.5
Others 3 3.7
Total 80 100.0

Source: Field Survey, March 2008
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In dealing with this situation therefore, it is instructive to take a cursory look at IFAD'S

position on poverty reduction and relate it to the above. IFAD'S contention on poverty

reduction is that, the only way to reach the International poverty reduction target is to

focus on rural poverty development in the early stages, with a strong focus on the

production of food staples on small farming; in later stages, with more attention to

commercial crops and the non-farm sector (itself strongly linked to agriculture). The key

! intentions are: better access for the poor to assets, especially land, water and human

capital; improved technology, both 'old' and 'new', better access to markets; and reform

of institutions through decentralization and devolution -all designed to achieve rapid

reduction of poverty, through employment intensity and the exploitation of local linkages

with agriculture. (Rahman and Westley, 2001)

The strategy among others is that there is the need not only to focus on food staples but

also on commercial crops and non-farm products.

Straw have become of commercial value and therefore straw farms have to be

encouraged alongside the normal farm cropping. Rearing of animals which is afso a

component of agriculture has to be given the necessary boost particularly with cow, sheep

and goats that provide the raw material base for leather works. But if the poor are not
-v

(, backed by better access to assets, especially land, water, human capital, and access to

better markets, all efforts in this direction will continue to pose an unending challenge to

the rural craft persons.
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4.7 Special Significance or Meaning to Craftworks

In Figure 3, the study shows that most of the artisans produce handicrafts of socio

cultural or spiritual significance, (17.5%) and (21.3 %) respectively. while majority are

for commercial significance (50.0%). This means that artisans in the industry do so

mostly for economic gains. One therefore wonders why the active youth below (45 years

are not enticed to the production of handicrafts. The need to adopt measures to add value

to the industry cannot be over-emphasized. There must be a strategy to attract the youth

into the industry in order to ensure its continuity and economic viability.

That our people also have a strong belief in the spiritual world and under world is a

reality that cannot be over emphasized. In all human endeavours, both the rural and

urban persons are guided by the powers inherent in the gods, the natural environment, the

rivers, ponds, sacred grooves, forest, and animals, for the success or otherwise of their

lives. People cherish and place meaning and value to whatever they possess, produce,

inherit or worship. Therefore, while looking at the current economic challenges, the rural

crafts persons must be encouraged to blend their belief systems with the realities of

today's survival trends. This surely will ensure the sustainability of the industry while

still meeting their economic needs.

Table 6 Special Significance to Craftworks

Special Siqnificance Frequency Percent
Socio-cultural 14 17.5
Spiritual 17 21.3
Commercial 40 50.0
Others 9 1 ')

Total 80 100.0

Source: Field Survey, March 2008
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Figure 3 Special Significance or Meaning to Craft Work Produce
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Therefore, while looking at the current economic challenges, craftpersons must be

encouraged to blend their belief systems with the realities of today's survival trends first

to ensure the sustainability of the industry and secondly to ensure their economic growth.

The need to re-strategise must go side by side with all the utmost respect for the

people's tradition and customs. It must be noted that the peoples tradition and custom

stems from their beliefs and practices that are passed down from generation to generation

and people have always tended to regard the way things have always been done as sacred

(Donald et al, 1989: 386)

90

www.udsspace.uds.edu.gh 

 

 

 

 



4.8 Accessibility to Raw Materials

The research has shown that materials are accessible to handicraft persons for production

locally (80%). Only a few are not locally available. The table below shows the detailed

distribution. If the raw materials are locally available then, craft persons are well

advantaged and can produce the materials in large scale quantities. Unfortunately, they

have to purchase most of these materials when they can produce them locally. Craft

r persons have to be encouraged through the provision of manageable financial facilities to

assist them produce these materials themselves. It is to be appreciated that in some cases

craftpersons try to produce a significant number of raw materials such as straw, leather,

cane, dye stuff and hand woven threads. But this is not sufficient to meet production

requirements. There is a vast area of land for mass production of raw materials and the

need to provide an enabling environment to facilitate this production is quite necessary.

Pragmatic steps in finding solutions to this issue has been discussed in Production of Raw

Materials (4.5) which is equally applicable in the case of accessibility to raw materials.

Table 7 Accessibility of Raw Material for Production

Raw Materials for Production Frequency Percent
Highly available 5 6.2
Available 41 51.3
Partially available 18 22.5
Not available 16 20.0
Total 80 100.0

Source: Field Survey, March 2008
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Figure 4 Accessibility of Raw Material for Production
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4.9 Attraction to the Handicraft Industry

! Accessibility of Raw Material for Production

l
a Highly available :
a Available .

I m Partially available .
a Not available .

The research has indicated that majority of the artisans are attracted to the industry to

make money for sustainable livelihood. This accounts for 63.5% of the total respondents.

Only a few are attracted to the industry because of family inheritance (4.2%). The

distribution is shown in the table.

If majority are in the industry for economic reasons then they will be ready to do more in

order to realize this dream. They will be ready to co-operate fully with government

policies which are geared towards the development of the industry. The District
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Assemblies and NGO's can easily liaise with the artisans in this sector to implement the

poverty alleviation scheme and Millennium Development goals.

In advocating for skills training, it is informative to note that skills training have the

potential to develop the artisan's latent qualities and skills and thereby equip him with

other capabilities.

Craft persons require knowledge and skills to enable them design and plan their industry.

They need to cultivate techniques for creating and developing their industry into micro-

enterprises as well as develop the ability for identification and selection of appropriate

needs for the economic enhancement of their products (Singh, 2000).

The acquisition of knowledge and skills and techniques for creativity as well as the

ability to study market situations and come out with appropriate products are basic

factors required for craft persons in the industry to progress.

Table 8

Table 8 Attraction to the handicraft Industry

- -'
I

Attraction to Handicraft Industry Frequency Percent
Family Inheritance 5 4.2
Spiritual Motivation 11 14.8
Own interest 14 17.5
Desire to make money 50 63.5
Total 80 100.0

Source: Field Survey, March 2008

93

www.udsspace.uds.edu.gh 

 

 

 

 



The youth should be taken through skills training and management of micro-credit

ventures.

4.10 Channels through which Handicraft Persons can make their Voices Heard

For the promotion of the crafts industry, chiefs and the District Assemblies, have to play

a significant role. The chiefs who are at the core of culture can not afford to loose this

important duty to their subjects. They are currently very dormant in promoting the course

of the crafts industry (6.1 %). Majority of the respondents believe that the voices of the

people in the industry can only be heard through leaders of skilled craft workers, (36.3%)

community cooperatives (27.5%) and assemblymen and women (21.3%).

Table 9 Channels thro' which handicraft persons can Make Their Voices Heard

Channels for Voices to be heard Frequency Percent
Chief 5 6.1
Assemblyman 17 21.3
leaders of skilled craft workers 29 36.3
Community Cooperatives 22 27.5
District assembly 7 8.8
Total 80 100.0

In support of (Dhamija, 2003), "Craft persons must be seen as equal partners in the

production and marketing of crafts and in deciding the government policy". Craftpersons
/

must not be dictated to in terms of production designs and plans, marketing opportunities

of their products and profit margins. They must be seen to actively participate and

involve themselves in all spheres of the production process to its final outlet. This must
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run through all stakeholders, NGOs and Craftpersons, more particularly when it comes to

crafting government trade policies in the Industry.

4.11 Types of Organizations by Craft persons

The research has shown that most handicraft persons are into Associations (42.5%),

followed by individual groups (21.3%) and cooperatives (16.2%). Only a few are into

family groups accounting for 7.5%. Since the handicraft workers are already into various
;'

social groupings, it will be much easier to deal with institutions like banks and other

financial institutions, for the purposes of contracting loans for their businesses.

Table 10 Types of Organizations by Craftpersons

Oqanisations by Craftoersons Frequency Percent
Individual groups 17 21.3
Cooperatives 13 16.2

Associations 34 42.5
Family groups 6 7.5
Spiritual groups 10 12.5
Total 80 100.0

Earlier in the literature review, it was highlighted that the National Commission on

Culture "shall grve recognition to the economic and cultural roles of craftsmen and

women on national development". Article 9.2.3 sub-section 'b' also stipulates that the

National Commission on Culture shall enhance the status of Ghanaian artistes/craftsmen
- /

and women by protecting their rights and promoting their works.
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Additionally, the Commission under Article 8.6.1 has the responsibility to encourage the

establishment of strong national arts associations and promote conditions conducive to

the enhancement of creativity (National Commission on Culture, 2004).

The Commission and other related cultural institutions are therefore enjoined to continue

to offer education to craftpersons to see the need to belong to Artistic Associations.

Where such associations currently exist, they are not much functional when

j
\ it comes to dealing with the interest of their compatriots and having a say in government

policy.

4.12 Difficulties in Production of Handicrafts

Most of the problems militating against the development of the crafts industry as

indicated in the findings below are low prices for handicraft products (47.5%), low and

inadequate access to raw materials (40.0%) and poor government policies (2.5%).

Though the raw materials may be in abundance in other parts of the country, the means to

acquire them is quite challenging.

Table 11 Difficulties in production

-j

I

Difficulties in Production Frequency Percent
Inadequate raw material 32 40.0
Low prices for craft products 38 47.5
Poor government policies on craft product 2 2.5
The activities of middle men 8 10.0
Total 80 100.0

Source: Field Survey, March 2008
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Craft persons need capacity building and financial support to help them improve the

aesthetic value of their handicrafts.

J
\
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Figure 5 Difficulties in production
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It is worth noting here that the National Commission on Culture under article 5.6.1 is

expected to embark on programmes to secure adequate funding for the implementation of

cultural policy to supplement Government policy.

A cultural Trust fund is to be put in place to come to the aid of craft persons among

others. The Commission is however still grappling with this issue and therefore craft

persons continue to face the challenges of low pricing, low inadequate access to raw

materials, lack of financial support and little capacity building programmes to enhance

I

their production capabilities.
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4.13 Reasons why People are Engaged in the Crafts Industry

Sub-Saharan Africa (along with those in Asia) is among the poorest in the world, both in

real income and access to social services. The large number of people in poverty implies

an inefficient use of resources and increases in the risk of social upheaval. The poor have

much more potential energy to contribute to economic development yet their potential too

often goes under developed and under utilized "(UNDP Report, 1997). It is therefore not

surprising that the handicrafts industry is economically motivated.

However, the basic needs of capital formation and expansion in industry are hampered by

their low capacities to deliver through lack of education, vocational skills, entrepreneurial

abilities, poor health and poor quality life.

Majority of the respondents from table 11, agree that they need economic improvement in

>
their livelihood (48.8%). Others are in the industry as a vocation (26.3%), seasonal work

(7.6%) and as a matter of family inheritance (17.5%). Since most of them are in the

industry due to economic gains, they need some capital to help them establish themselves

properly by acquiring raw materials, tools and equipment to boost their production.

Table 12 Reason why people are engaged in the craft business

Why people are enoaoed in the craft business Frequency Percent
Economic 39 48.8
As a vocation 21 26.3
Seasonal work 6 7.5
To satistify family needs 14 17.5
Total 80 100.0

Source: Field Survey, March 2008
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4.14 Organizations Working in the Interest of Craftsmen and Women in the

Communities

The result of the research has shown that Centre for National Culture accounts for

48.8%, playing a significant role in the overall interest of craftpersons in the community.

The next in the interest of craftpersons are crafts associations in the communities

(37.5%). The least of the organizations promoting the craftpersons' interest are the

District Assembly and N.G.Os, (5.0 %) and (8.8%) respectively.

Table 13 Organizations Working in the interest of craftpersons in community

)

Orcanisations assistinq craftpersons Frequency Percent
Center for National culture 39 48.8
NGOs 7 8.7
District Assemblies 4 5.0
Craft Associations in the community 30 37.5
Total 80 100.0

The trend as portrayed above is not a satisfying phenomenon. Government, District

Assemblies, NGOs and other developmental stakeholders continue to talk of Culture in

their programmes and projects. They make it seem like they live with culture and that

forms the basis for the projects they send to the people .

./,

Ironically, these same organizations "fail to make the right choice and firm commitment

to cultural matters because they underestimate the value of culture in development. We

need proper policies and political will from decision makers and other stakeholders who

believe that we need to consolidate our historical patrimony and have access to our
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myths and legends" (Kabore, 2001). The assertion and believe that there is the need to

partner the growth and sustenance of the Crafts Industry, cannot be over-emphasised.

4.15 Involvement of Crafts Persons in Formal Planning

This certainly has to do with attitudes of governments, cultural institutions and

stakeholders in the manner in which they handle their programmes and implement them.

They fail to actively involve craft persons in the planning and execution stages of their

projects and this calls for an uphill task in helping craft persons to realize and explore

their potentials.

A high majority of crafts persons in the table below, produce handicrafts in the interest of

the requesting agencies (70.4%). Middle men, exporters and stakeholders dictate the

pace of projects to the poor men.

Policy -and decision making rem am exclusively that of the requesting interested

institution or organization.

It is only in few cases that crafts persons are included in decision making and

programmes of organisations requesting for the product.
/

- I

I
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Table 14 Involvement of craftpersons in formal planning

Organizational representatives are involved

They tell us what they want us to do
We take contract of the production after they have
planned

Discussion with craftpersons at meetings on plans and
Programmes
Total

Freouencv

7.4

Involvement of Crafipersons in Formal Planning

11.1
70.4

11.1
100.

4.16 Knowledge of Craft Persons on Government Programmes Aimed at Promoting
Craftwork

It is quite obvious that from the inadequate knowledge of craftpersons on government

programmes and policies, the National Commission on Culture, under its National

Education Programme still has grey areas to look into. Ghana's cultural policy provides

for the National Commission on Culture, Article 6.0.2, to carry out cultural education

programmes through public education, workshops, public fora, publications and the

media for the benefit of the general public, public officials, including policy makers and

administrators (National Commission on Culture, 2004).

It is also to provide public education for creative and talented individuals to produce

artists/artistes, crafts men/women, administrators and advocates in all areas of arts and
- J

culture.

Unfortunately, this is not adequately translated in the findings below in table 15.

Majority of the respondents indicated that they are aware of Cultural festivals
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(45.0 %). The next programme that they know is NAFAC (32.5%). Cultural policies take

13.8% and the least being Exhibitions of Arts and crafts (8.8%). This means more

pragmatic actions should be taken by government and other related bodies to boost the

craft industry by promoting capacity building programmes and development oriented

activities that would help enhance the promotion of their products.

Table 15 Knowledge of government programmes aimed at promoting craft work

Knowledqe of Government Proqramrnes Frequency Percent
Festival 36 45.0
Exhibits of arts and crafts 7 8.7
Cultural policies 11 13.8
NAFAC 26 32.5
Total 80 100.0

4.17 Knowledge of Craftpersons on Existing Government Policies on Handicrafts

It can be seen that majority of the craftsmen and women have no knowledge of any

existing government policy on handicrafts. They account for 57.5% of the respondents.

Those who are aware of the existence of government policies account for 42.5%.

They obtain the information from:

• Mass media

• Workshops

-/
• Seminars

• Cultural Officers

• Symposia
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Since majority do not know these policies, it means that though they exist they are not

well publicized. Education on these programmes and policies has not gone down well

with the majority of the people especially as many of them are illiterate. This situation

needs to be addressed seriously in line with the discussion on knowledge of artisans on

Government programmes.

Table 16 Knowledge of government policies on handicrafts

Frequency Percent
Yes 34 42.5
No 46 57.5
Total 80 100.0

Government has to make new policies if they are not in existence to help craftsmen and

women towards up lifting their standards of living. The craft industry is one sure avenue

by which the government can battle poverty.

4.18 Knowledge of Financial Opportunities at the District Assemblies

The table below indicates that 56.3% of the respondents are aware of the existen~e of

some financial support at the District Assembly. Though this kind of support exists, it is

very difficult accessing it. The respondents said that some of them only receive some

-/
I amount of training which is not accompanied by any logistical support. In order to erase

this assumption in people's mind, the District Assembly should endeavour to use the

funds appropriately to the promotion and development of the handicrafts industry.
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Table 17 Knowledge of financial opportunities at the District Assembly

FinancialOpportunities Frequency Percent
Yes 45 56.3
No 35 43.7
Total 80 100.0

Source: Field Survey, March 2008

4.19 Types of Assistance Received from the District Assemblies

The research has indicated that majority of the respondents have not received any form of

support from the District Assembly (48.8%). A few received support from the Assembly

in the form of financial (7.8%), logistics (2.5%), and skills training (4.3%). Since the

majority of craftpersons do not benefit from the Assembly, it implies that the District

Assembly youth empowerment policy will yield very little results. The crafts industry is a

viable economic venture where individual and group capacity building should be

encouraged to let the youth ofthis country make meaningful lives, for themselves.

Prospective artisans need financial and logistical support so as to boost their morale and
,

undertake product innovation and large scale production.

r
-J

Table 18 Type of assistance received from the District Assembly

Assistancefrom DistrictAssembly Frequency Percent
Financial 6 7.5
Logistical support 2 2.4
skills training 33 41.3
No support 39 48.8
Total 80 100.0

Source: Field Survey, March 2008
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The inability of craft persons to access financial facility from the Assembly indicates the

presence of a negative economic impact on poverty reduction. The handicrafts industry is

a viable potential area that could be of benefit to craftpersons in the education of their

wards and health care needs. More work will have to be done by the Assembly if

craftsmen and women have to get off the tentacles of poverty. They need mass

production and marketing outlets for easy sale of their products.

4.20 Knowledge of the Existence of Marketing Agencies

A majority of the respondents have little knowledge of the existence of marketing

agencies. This accounts for 57.5% of the respondents who are not aware of the existence

of marketing agencies.

The knowledge of the existence of marketing agencies IS obtained through Craft

Associations, National Commission on Culture, NGOs and District Assemblies.

But it is certainly not enough. The role of the Ministry of Trade, Industry, PSI and PSD

in linking up craft persons with markets has not been the best. Yet, it is that Ministry that

should provide the craft persons access to a larger market, thereby providing investment

and industrialization. This is to enable Ghanaian products to compete freely in the

regional market and promote exports to the benefit of consumers (Ministry of Trade,

Industry, PSI and PSD, 2005).

If however, the craft persons are not even aware of the existence of most marketing

agencies and for that matter better and external markets, then it shows that they cannot

have the worth for their products. There will be no favourable markets for them and the
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middle men and other shrewd business men will continue to exploit them. The extent to

which the Ministry partners with craftpersons in the non-traditional export sector to bring

the marketing of local products to the benefit of both producers and consumers is a

realization not yet achieved.

Table 19 Knowledge of existence of marketing agencies

Knowledqe of Mkt Aqencies Frequency Percent
Yes 34 42.5
No 46 57.5
Total 80 100.0

4.21 Suggestions to Enhance the Work of Handicraft persons

In order to promote and enhance the work of craft persons, majority of the respondents

(53.8%) suggested that they should be given micro-credit facilities. Others prefer value

added programmes for their products (31.3%) while 15% advocated for linking the craft

persons to ready markets in and outside the country.

Table 20 Suggestions to enhance work of handicrafts

.J

\

Suoaestions to Enhance Work of Craftoersons Frequency Percent
Should be given micro credit 43 53.8
skill training on how to add value to craft work 25 31.3
Linking us to ready market in and outside the

12 15.0country

Total 80 100.0

Source: Field Survey, March 2008
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Significantly, the National Commission on culture sourced funding from the European

Development Fund aimed at promoting and developing the Cultural sub-sector. Under

the Programme, the European Commission would support funding activities in areas such

as human resource development, employment, income generation, research and support

to non-state actors in the Cultural sector. The project has an initial 350,000 Ghana Cedis

grant earmarked to fund cultural projects (ghana culture.gov.gh.lindexl, 2008).

It stands to be understood that the Cultural Initiative Support Programme is a rare

opportunity for craft persons to enhance the production levels of their activities.

How this fund however trickles down to those who need it, remains a matter of future

concern.

Figure 6 Suggestions to enhance work of handicrafts

10.00-

I Suggestions to enhance work of handicrafts
i I11III Should be given micro credit

1I11III skill training on how to add value to craft work

i • linking us to ready market in and outside the country
I.I

~::·:l"
u !
~ 30.00J .
:l I
e-
~ 20.00";

Suggestion

Source: Field Survey, March 2008
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4.22 Challenges of Craft persons in Loan Accessibility

The research has revealed that 47.5% of the respondents have no knowledge of available

credit facilities. Those who are aware of the existence of credit facilities face the

following challenges:

• High interest rates

• Lack of collateral securities

• Social and religions obligations

This clearly indicates that the production of handicrafts is quite low and therefore cannot

meet the economic expectations of the people. Mass production cannot take place

without any capital base .

. Table 21 Challenges of craftpersons in loan accessibility

Challenqes of craftpersons in loan accessibilitv Frequency Percent
High interest rates 10 12.5
Lack collateral securities to secure

11 13.8loans

Social and religious obligations 21 26.3
Lack knowledge of available credit

38 47.5facilities

Total 80 100.0

Interestingly, Ghana has a Trade Policy that states in part that Government will identify

and target specific sectors for development on the basis of export potential, domestic

market requirements, increased employment and income for disadvantaged groups such
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as women, rural communities and the poor. By and large and by policy, the Ministry is

expected to locate and identify entrepreneurs and investors to access female credit for

investment and working capital (Ministry of Trade, Industry, PSI and PSD, 2005: 19).

Unfortunately, Craftpersons who should benefit from these laudable and noble objectives,

continue to wallow in poverty, highly disadvantaged and with no sign of seeing the end

of the tunnel to their poverty.

Figure 7 Challenges for craft men in loan accessibility

10.00~·-

Iii Challenges for craft men in loan accessi~,ility
II1II High interet rates !
III Lack colateral securities to secure loans :

IIISocial and religiuos obligations .

• Lack knowledge of available credit facilities,

!
~ 3000~
c: '
CIl
:J
tT
CIl .;t 2000~

Challenges

- .(, Source: Field Survey, March 2008
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4.3.0 SUMMARY OF FINDINGS

4.3.1 The research has shown that majority of people in the handicraft industry are

males who are mostly above 45 years of age. Only few women are involved in this

industry.

There are more opportunities in this industry for the youth to explore. These include:

• Blacksmithing

• Weaving

• Carving

• Batik tie and dye

• Pottery

• Leather work

The use of modem machines however, in the manufacture of spare parts as, with ITTU,

would go a long way in encouraging endogenous development.

/

4..3.2 There are raw materials available which can be obtained locally to support large

scale production of handicraft products. Some of the raw materials include:

• Dyes

• Leather

• Clay

• Straw
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Though there are raw materials are available locally, ego straw, handicraft persons should

locate and harvest the available material in time good time to avert loses to bush fires and

preservation must receive their urgent attention to also prevent post harvest loses.

They obtain the raw materials by purchasing them from commercial houses and middle

men. Since the raw materials are available locally, steps have to be taken to ensure the

./ availability of these materials in commercial quantities.

To realize the production of large scale quantities and the overall sustainability of the

industry, NGOs, District Assemblies and central government should liaise with

handicraft persons for sustainable development of the industry. They should support

artisans with the needed resources to boost large scale production of the handicrafts.

5.4 The research has also indicated that majority of handicraft persons are in the industry

due to economic motives. This emphasizes the point that certain policies and

programmes should be put in place to add economic value to the industry. Artisans need

capacity building and empowerment programmes to improve their standard of living.

Their spiritual and socio-cultural ideas should be harnessed for qualitative and

quantitative end products.

5.6 Furthermore, it has been established by the research that the VOIce of the

handicraftsmen and women are heard through:
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• Skilled craft workers

• Community cooperatives

• Centre for National Culture

• Assemblymen and women

5.7 Incidentally, chiefs, NGOs and District Assemblies do not playa significant role

towards enhancing the voice of artisans. Since most of the products have spiritual and

cultural significance to the communities, then the role of the chiefs especially is

paramount. They are the custodians of the lands, and must be seen to be on board the

development agenda on the crafts industry.

Craft persons are expected to be supported with financial packages from the Common

Fund of the District assembly towards the development and growth of the industry in line

with other poverty alleviation projects.

The research has revealed that only a few of them access this fund. They however get

some amount of skill training with no other logistical support. It will be very easy in

dealing with craft persons and women since they are already into associations. It will be

easy to identify groups than individuals. Therefore District Assemblies should see the

crafts industry as an alternative to combating poverty.

5.8 It has also been established that the following are the challenges of handicraft person.

• Inadequacy of raw materials

• Poor prices of craft products

• Poor government polices on craft products
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• High prices of raw materials

• Activities of middle men

• Poor marketing structures

Pro-active government policies are needed to address the challenges therein.

5.9 It has also been seen that the following are ways by which government has been

promoting the handicraft industry:

• Craft festivals

• Cultural policies

• NAFAC

• Exhibitions

• Trade fairs

Patronage has often been marginal. In order to promote the patronage of these

programmes, more public education and sensitization should be done to create interest in

these activities.

5.10 Marketing of handicrafts is also a big challenge for both individuals and groups. If

artisans are able to produce in commercial quantities, with no ready market, then all their

efforts towards alleviating poverty will be a mirage. When ready market is available then

incomes will improve, more active and exuberant youth will be attracted to the industry.
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5.11 A field survey of the study area revealed that some cultural and traditional

practices tend to deny females their equal share of opportunities and resources. Some of

the cited areas are highlighted below.

• Political

Among most ethnic groups in Northern Ghana women and issues concerning them are

usually not given equal attention. From childhood girls are physically and

psychologically prepared to accept subservient roles such as cooking, washing and the

general care of the home for the comfort of the men. The men are the sole decision

making bodies for families. Grown -up women are not allowed to sit with men to discuss

and take decisions on issues affecting them, or the community. Views on the role of the

feminine gender are summarised with a proverb in Gurune that "A woman does not kill a

snake and cut its head" (Field survey, 2008)

In most ethnic groups female chiefs are not allowed. So far the only known female chiefs

are among some communities in Yendi (Kpatuya and Gundogu, Fategu,Kuglogo) whiles

among other ethnic groups of the same area it is a serious taboo for women to have direct

contact with the regalia of chieftaincy. The belief is that women were impure and •

would desecrate these objects through direct contact. Even the only few female chiefs of

Dagbon can only be made chiefs after menopause when they would be considered to have

closed their chapter on impurity.(Field survey 2008)
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• Customary Laws/ Sanctions

Customary Laws are tailored to the complete disadvantage of the female gender.

Examples such as laws on marriage, dowry, inheritance and polygamy discriminate

against women. A woman has the dignified God given role of child- bearing yet she

does not own them as patrilineal inheritance bars her form owning one as her own,

particularly in cases of divorce in traditional courts. Even in marriage in some cases, she

has no say as to whom to marry, how many children she should bear, and when to stop

bearing children.

In the operations of these Customary Laws punitive measures are common. While a

married woman can be sanctioned for adultery the same can not be said of his male

counterpart who can have several wives and concubines.

In the case of adultery, punishments in the name of purification assume the form of cold

baths and in nudity often in the open, or hooting by minors or whipping with thorns.

A woman can only have one husband whether or not the man meets her social, economic

sexual obligations.

In cases of quarrels or misunderstandings between husband and wife, a man has the right

of custom of punishment which could take the form of beating, starvation of sex,

starvation of food, refusal of husband to talk to wife, refusal to eat food prepared by wife

and so on.
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When war breaks out, the women are the number one victims of abduction, rape and

torture etc. (Field Survey, 2008).

• Economic

In most northern cultures, women are the most deprived in terms of natural resources. Yet

the female gender is the most over burdened. They virtually own no farmlands or cattle.

They also earn little income from the family'S economic resources. Women have very

little economic independence. The system of bride wealth in one way or the other

empowers male dominance over female property and this is somehow corroborated by

parents of married women. As such a man would ask his wife," When you came form

your father's house what did you bring?" Thus, property acquired after marriage in most

cases becomes the husband's property (Field Survey, 2008).

• Education
,

-' Education, the very source of status and economic power is not enjoyed by the majority

offemale. In every enrolment in school, and until recently, especially in the rural areas

where cultural and traditional practices are much more paramount, there are normally

more males than females as parents prefer their boys more than girls to be in school.

Worse still, the drop out rate is more serious with girls than with boys. Girls marry early

and very young due to pressure from their male counterparts. They have no much right of

choice of protection against pregnancy. Even as married women, when they are supposed

to be better and equal halves to their husbands, the situation is different in the cultural

and traditional realm, (Field Survey, 2008)
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• Human Rights

Women are in constant harassment by society. For example the issue of witch craft is

purely discriminatory, and a violation of their Human Rights. Society seem to have an

aversion for women who are fair coloured, old, ugly and destitute. These are often the

category of women who fall victim to the accusation of witchcraft. Once accused of

being a witch, the victim ceases to have any right as a human being. She is often

subjected to beating, trial by ordeal, ostracism or even lynching. In the Northern Region,

there are four known witches' camps at Gambaga, Ngaani in Yendi, Kuokuo in

Nanumba-North, and Kpatinga in Gushegu, with over a thousand inmates. In cases

where some of these inmates have been proven to be innocent and released, they still

would not be accepted back in their communities (Field Survey, 2008).

• Inheritance
,

./

Women are normally not permitted to inherit their father's property due to cultural and

traditional barriers. A woman most often is neither regarded as a member of her

biological family nor her family by marriage especially as regards the inheritance of

valuable property like land. In her father's house, she is viewed as an outsider since she

would eventually move to her marital home. In sharing landed property therefore she is

not considered for a share. Even after the death of her husband where her children are not
- -'

grown, her children's share of the husband's land is left under the care of a husband's

brother until the children are grown enough to inherit their father's property (Field

Survey, 2008).
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• Marriage

In preparation for marriage women are culturally brainwashed to assume subservient,

positions in their marital homes. As part of these preparations, they suffer physical

dehumanisation such as female genital mutilation. In their polygamous families they

have no say as to how many other women should share their husband with them, and

when to refuse the man's sexual advances.

These are the cultural and traditional arrangements that disenfranchise the female gender

of family property thereby rendering her completely disadvantaged in society. These

cultural practices provide a clear case of gender inequality where women do not have

equal rights, responsibilities and opportunities. (Field Survey, 2008)

These are some of the gender imbalances created by the very fabric of our society which

inadvertently has affected the role of women directly or indirectly in the handicrafts

industry.

5.12 The research reveals that the import of workshops are always not well understood

by the artisans as most of them get confused midway between the new skills taught them

which have not been properly grasped; and their traditional practices, which constitute

the old ones they are already familiar with.

A field survey in most of the areas given training will reveal that some of the workshops

lack detailed training skills on sustainable basis that would enhance efficiency for

qualitative and quantitative product delivery. Craft persons are highly challenged with

very low funds which result in low levels of production and therefore poor income
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generation. Consequently middlemen in the industry take undue advantage oftheir

purchasing power to offer them monies to purchase material and then in turn buy the

products at very low prices from them and making heavy profits with exporters.
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CHAPTER FIVE

5.0 DISCUSSIONS RECOMMENDATIONS AND CONCLUSIONS

5. 1 Discussion of Findings

5.2 This concluding section of the study relates to the socio-economic and cultural

aspects of the study. A significant revelation of the study points out that people of over

45 years of age are engaged in the handicrafts industry. Incomes generated from the

industry and accruing to craft persons are quite low with inadequate impact on their live

pattern and growth. This accounts for the youth not generally embracing the industry as

an alternative to their poverty alleviation. The second can find root in the crave by the

youth to drift to the urban areas in search of jobs which are not often available, instead of

staying back in the rural areas to learn, pick-up and sustain their parents' vocations.

5.3 The findings have also revealed the low level of interest and commitment of the

female 'gender to the industry. It is dominated largely by men who as a result of some

scio-cultural practices have relegated the women to the background on these apparent

economic potentials. To quote a grunne proverb, "A women does not kill a snake and cut

its head". This summarizes the views of most northern communities on the role of the

feminine gender which sort of limits their position in terms of partnering with their male

counterparts to take decisions on issues affecting them as women. Taboos will not allow

them enter the carving and smithing crafts for instance, while religious beliefs and

practices would mostly not advantage them to play leadership roles in the society.
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The feminine gender are brought up to assume subservient roles in their marital homes

and not mostly regarded as members of their biological families to entitle them to land

and other property.

5.4 The study indicates that majority of craftmen are illiterate (72%). Literacy rate

among adult men is 32.3% while 12.9% accounts for female. Education is a necessary

requirement for development. In the handicraft industry, it is a pre-requisite for

enhancing craft design styles, good finishing of products, adopting marketing strategies

and researching into consumer needs.

5.5 One can also conclude from the findings that there is the need to strategise to boost

raw material production in the industry. The people are constrained by their purchasing

power and lack of access to micro-loan facilities which are necessary ingredients for the

growth and sustenance of the industry. The lack of "raw material banks" where craft

persons .could have easy access to production material at affordable prices are replaced

with commercial houses selling the raw products to them at high prices.

5.6 The next conclusion has to do with the youth not being attracted to the handicrafts

industry. Apart from the low income returns on craft works, the youth are more anxious

to get out of their homes and find quick money in the urban areas. They miss the very

component of skills acquisition and transfer which through the socialization process in

the communities could have equipped them sufficiently to get motivated to the industry

and to make a good living for themselves. Those who are privileged to even attend
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schools are not given the necessary encouragement through the educational curricular and

therefore, the interest of the youth is not a priority to them.

5.7 One other conclusion to draw from this study relates to the involvement of craft

persons in policy making on production processes, (designs and plans) and marketing.

There are no powerful and formidable crafts associations representing them to let their

voices become a force to recon with, when decisions are taken on their behalf. This also

runs through governmental level, to District/Metropolitan assemblies, NGOs, exporters

and importers, Community and opinion leaders, Assemblymen and rural co-operatives.

All these mentioned, playa very insignificant role in ensuring the effective participation

of craft persons in policy matters and determining the price.

5.8 Another interesting revelation is the fact that there is no full commitment of

government and District/Metropolitan Assemblies to improve, develop and sustain the

handicraft industry. There are no proper policies put in place to protect the industry and

crafts persons. Governments fail to make the right choices and firm commitments to the

industry and for that matter do no give it the prominence required in terms of funding and

logistics as a viable area for poverty alleviation in the rural communities.

5.9 From the study, another probable conclusion is the lack of adequate knowledge on

existing government policy on the handicraft industry, and marketing agencies.

Respondents are mostly aware of promotional programmes in the Arts and Crafts that

come to them through festivals and exhibitions. Majority of crafts persons however live

in ignorance about existing government policy on the industry. They are not familiar
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with the governments trade policy on handicraft, and roles that the Ministry of

Chieftaincy and culture, National Commission on Culture, Ministry of Trade, Industry,

PSI, and PSD, the Ghana Export Promotion council, Ghana Shippers Council and the

National Board for small scale Industries, perform in respect of the promotion,

development and sustenance of the handicrafts industry.

5.10 Similarly, it can be concluded that there are no adequate financial opportunities open

to the crafts persons from financial Institutions, District/Metropolitan Assemblies and

Central government. They virtually have no logistical support and no entrepreneurial

training and skills on regular basis. The rural crafts persons are equally not advantaged to

exposure on international trade fairs and exhibitions where they could broaden their

outlook and improve on their production techniques.

5.11 Finally, there is the realization that crafts persons are faced with a lot of challenges.

They include high interest rates from loans they are lucky to contract, inability to provide

collateral securities for large sums ofloans required for expansion of their industry,

inadequate managerial and entrepreneurial training and skills transfer, and the biggest

challenge is that of linking the finished products with local, national and international

markets. They also face difficulties in acquiring the necessary raw materials, tools and

equipment vital for increased productivity.

5.2 0 Revisiting research questions, objectives and problems.
5.2.1 The Northern Region abounds in a lot of natural resources that give it a high export

potential and an unlimited source of income in the informal market. The region also has

123

www.udsspace.uds.edu.gh 

 

 

 

 



a high potential handicrafts industry in areas of leather works, straw works, hand-woven

textile production, pottery, smithing, jewelry and calabash art, just to mention a few. In

spite of these potential resources of wealth including several tourist centres, majority of

the people in the Northern Region continue to be poor.

Following on this, it became necessary to find out probable answers to the issue of

linkages of the handicrafts industry with both local and international markets that would

have otherwise served as alternative options for poverty reduction among the people.

Based on the conclusion drawn above, it has become prudent to recap the specific

research questions, objectives and research problems to find out whether they have been

addressed

5.2.2 The first research question has to do with measures that can be put in place to

ensure linkages with markets locally and externally to achieve maximum benefits. This

relates to the research objective "to identify the constraints that hinder the growth of the

industry and recommend strategies that would alleviate the constraints". The study

revealed a serious handicap by craft persons in the procurement of raw materials,

accessibility to financial support and high cost of the materials which have made them

vulnerable to middle men. Marketing agencies, importers and exporters also offer

ridiculously low prices for their products. This offers an indication of the problems at

stake and partially answers the research problem "what measures can be put in place to

ensure linkages with markets, locally and externally to achieve maximum benefit".
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5.2.3 The second research question has to do with "how valid and functional the various

structures and institutions set-up by government to meet the felt needs of craftpersons are,

and what their roles are?" This is drawn from the objective "to develop a strategy for

enhanced linkages between handicrafts and the market as a recommendation for all key

stake holders in the handicraft industry."

5.2.4 The findings have indicated that most institutions under the Ministry of Chieftaincy

and Culture, the National Commission on Culture, the Ministry of Trade, Industry, PSI

and PSD, the National Board for small scale Industries, the Ghana Export Promotion

Council, the Ghana Shippers Council and other institutions play quite insignificant roles

in actually helping to alleviate the poverty situation of handicraft persons. They are not

on the ground and in tune with the challenges of crafts persons. The research problem is

here addressed due to the linkage of the research question and the objective outlined.

5.2.5 The next research question addressed is "how involved are organized artisans in the

local decision making of the policy making machinery of the government"? This is again

linked up with the objective" "to identify the constraints that hinder the growth of the

handicrafts industry and recommend strategies to alleviate the constraints ... "

From the findings, Government, and other institutions set-up that should cater for the

interest of craft persons fail to actively involve crafts persons in their projects and

marketing plans. They are quite oblivious of policies and programmes intended to

promote and develop the handicrafts industry and they have no opportunity to offer

practical suggestions to the policy. This links up in part to the problem "to identify the

125

www.udsspace.uds.edu.gh 

 

 

 

 



constraints that hinder the growth of the handicraft industry and recommend strategies to

alleviate the constraints".

5.2.6 The next research question has to do with how related and significant the

handicrafts industry is related to the heritage and culture of the people. This has to do

with the research objective "to take a critical look at culturally relate factors that inhibit

or influence production based on habits, conventions, superstitions, myths, etc. The

findings have revealed that the people uphold their gods and spiritual work in high

esteem. They attach a lot of cultural and spiritual significance (33.8%) to their

craftworks. In our global context now, over-reliance on culture and spirituality can

adversely affect production levels significantly. Women who can play contributory roles

towards the national development efforts are excluded in some production areas (carving

and smithing) due to some cultural beliefs and practices that prohibit them from doing so.

The findings agree with the problem of why in spite of the high export potential and

unlimited source of income in respect of natural resources and handicrafts in the informal

market, the people continue to be poor.

5.2.7 Another research question addresses what the roles and needs of crafts men are and

drawing on the objective "to examine how the people make meaning out of their cultural

goods and services and how they relate this to their own aspirations" The research

findings have indicated that majority of the people need economic improvement in their

lives. The handicrafts industry does not offer much in this direction due to the lack of

capital formation needed for expansion in the industry. The low key role of the youth

results in their low capacities to deliver through lack of education, vocational skills,
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entrepreneurial capabilities, poor health and nutrition and poor quality live. This

certainly satisfies the problem of the inability to produce sufficiently to warrant the

linking up of handicraft production with both local and external markets.

5.2.8 The research problem of how effective marketing and export agencies are in the

promotion and sale of handicrafts has also been handled. This is to linked up with the

research objective "to examine mechanisms employed for the expansion and growth of

the industry". The findings have revealed an unfortunate situation where most craftsmen

are unaware of the existence of marketing agencies that have the role of facilitating the

marketing of their handicrafts.

5.2.9 Finally, the lack of knowledge by craftpersons and the inability of the marketing

agencies themselves to extend their services to these rural people leave much to be

desired. Middle men and NGOs in the industry have also done little to better the lot of

these people except exploiting them. With little assistance coming from marketing

agencies, it certainly goes to agree with the problem statement of lack of linkages of the

handicrafts industry with markets, both local and external that would have otherwise

served as alternative options for poverty alleviation among the rural poor.

5.3.0 Recommendations

5.3.1 Government policy has instituted laws on cultural policy, but the laws seem to have

meaning only to the policy makers and they therefore function as patrons to the sector.

Voluntary sector for development activity is talked about often. Cultural initiative
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programmes are placed on paper, yet those in voluntary sector are more often left to their

own fate.

5.3.2. For the industry to have the function of continuity, then proactive policies and

programmes should be employed to ensure that the industry is made attractive to the

active youth. When this is done, we can check rural-urban migration in the northern

region.

5.3.3.Crafts persons who have come a long way over the years have chalked successes,

yet a great deal has been lost due to inadequate attention by governments. Nevertheless, a

few of them have made it on their own in some cases.

5.3.4. Dhamija (2003) concerning himself on the plight of craft persons in India notes as

follows "The craftpersons have to learn to stand on their own feet. This can not be

subjected to surgery. This requires a complete change in the mind set of the government

and leadership. It requires that the knowledge and the skills of the masters should be a

part of the formal education. Just as music, dance, performing arts have become a p'art of

the educational system, so should the crafts sector. Special efforts need to be made to

educate the children of craftsmen through special programmes and special offer in

professional institutes. This is never done. The status of craftsmen needs to be raised not

only by annual awards, but by recognizing their skills in technical institutions as a full

fledged faculty. They should be appointed to head Design Centres with administrative

staff under their control. Seminars should be organised for them in their craft

communities rather than in 5-star hotels where government officials, Consultants and
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Anthropologists sit and talk about the craftsmen who are rather absent or a silent

presence" .

5.3.5 Education is a basic component required by craft persons for the purposes of craft

designs, innovation and creativity as well as marketing. The country's educational

Programme must lay a lot of emphasis on Arts and Crafts throughout the academic career

up to Senior High School. This is a sure way by which graduates from Junior and Senior

Schools can find jobs for themselves when they complete and cannot fit into the tertiary

institutions. A lot of the youth roaming along the streets could be meaningfully engaged

in craft productions.

5.3.6. Special art and craft programmes, the like of the batik, tie and dye, should be

instituted by the Ministry of Chieftaincy and Culture and the National Commission on

Culture, for the female gender.

5.3.7 Youth camps are needed to provide short term training to young girls to acquire

working skills and knowledge in the crafts after which initial logistics will be given to

them to start a living. This should be factored into the budgets of the Ministry of

Chieftaincy and Culture, the National Commission on culture and the various cultural

institutions within the set up of the Ministry.

A review policy by government is therefore expected in this direction to ensure that the

learning and acquisition of knowledge and skills in handicrafts should not be an option

for students to decide. A law that must be seen to be enforceable by school authorities

must be put in place.
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5.3.8 Craft persons should be seen to be equal partners in the production and marketing

of crafts and deciding the government policy. Master craftsmen such as weavers and

tanners for example need to be involved in the policy-making process by the government

machinery. The Ministry of Chieftaincy and Culture as well as Institutions, under the

National Commission on culture, should ensure adequate representation of craft persons

on the National, Regional and District Arts Committees. Regular consultative fora are

needed with craft persons on formulation of policies related to the Handicraft industry.

5.3.9 It is only when crafts persons are equal partners in the production and marketing of

crafts, and there is also a committed government policy towards crafts can we expect

crafts to develop the strength to be sustained and developed throughout history."

(Dhamija, June 2003). It is therefore recommended that government takes steps to enact

the necessary legislation backed by law to make it binding on the Ministries and

Institutions mentioned to ensure effective representation and participation on their bodies

when it cernes to carving policies on the Handicrafts Industry.

5.3.10 Instead of channeling government money to be lavishly spent on surveys -or

government officials' traveling the length and breath of the country in the name of

workshops and seminars for crafts persons the government should rather concentrate on

making sure that the small monies that the craft persons need is effectively addressed.

An arts and crafts Trust fund should be instituted to generate money and provide

assistance to craft persons. Loans with soft and manageable terms, should be easily

accessible to craft persons by Government and District Assemblies.
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5.3.11 This follows therefore that government should direct District Assemblies by

legislation and enactment of appropriate laws to:-

• Collaborate with craftpersons to institute programmes that will raise the

interest and involvement of the youth in handicrafts.

• Provide financial and logistical support to enable them add aesthetic value to

their products to attract more market.

• To establish special Income Generating Projects for women in the industry.

5.3.12. Marketing agencies must be seen to be helping the craft persons by ensuring that

they pay reasonable prices to these poor people for their products. They should assist

them to source funding and have easy access to loan facilities. Government in this

direction has to map up special loan schemes and incentives for craft persons just like it is

doing for cocoa and shea-nut farmers.

5.3.13 Institutions such as the National Board for Small Scale Industries (NBSSI), Ghana

Export Promotion Council and other organizations set up supposedly in the interest of

crafts persons should be streamlined to avoid duplication of functions and engaging in

wasteful expenditures at the expense of the tax payer. Crafts associations or the

voluntary sector must be linked directly to marketing and exporting avenues.

5.3.14 It is also recommended that Journalists should learn and appreciate their culture to

give the handicrafts sector adequate publicity and market. Journalists through their

powerful medium are in a better position to tell the people of Ghana what there is in

131

www.udsspace.uds.edu.gh 

 

 

 

 



culture and specifically the handicrafts so as to motivate the youth to embrace craft works

as an alternative for poverty alleviation.

5.3.15 The current operationalization techniques of the Cultural Initiative Support

Programme under the National Commission on Culture should be reviewed and re-

channeled. It is not enough for monies to be released to prominent artistic groups in the

urban towns to go round putting up theatre performances which are already familiar with

the people and holding endless and several workshops and seminars. The people in the

rural area in the crafts industry need financial assistance to contribute to the national

development efforts.

5.3.16. Finally, it is recommended that government takes urgent steps to establish Crafts

Villages in all District Capitals of the country.

One distinct feature of Crafts Villages is that they create an identifiable hub of craft

products which the public can easily locate. They also minimize costs of exhibiting for

the small craft enterprises dotted all over the rural communities. Craft Village

development, though may be initially expensive, should form a key element in

government policy in order to create employment for the youth and as a source of wealth

creation. Therefore, Government should provide physical infrastructure for the villages.

It is important to note that "business success is measured not only in preserying

traditional crafts and nurturing the creativity of artisans but in providing a profitable

venue for their art" (Means, 200 1)
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A thriving arts and craft village will prevent the youth from drifting to the urban areas in

search of non-existing jobs. When labour is pooled together and is properly directed, it

would increase productivity and better quality of products.

Skills training, marketing and new techniques which are readily available in established

Crafts Villages would better meet the taste of domestic buyers, tourists and the

international markets.

5.3.17 The beauty and joy of Crafts Villages are manifest when the following are put in

place:

• A training centre for providing skills training to craft persons and lectures for

visitors and tourists.

• A food stall and cafeteria to exhibit only indigenous cuisines.

• An open air-theatre to accommodate cultural programmes.

• Communication facilities to ease orders placed by exporters and marketing

agencies.

• Walkways, parking lots, sheds for production -as well as closed workshops for

craft persons.

• Show/Sales Rooms, information desk and management offices.

5.3.18. In a final observation, it is important to state here that the research work was not

exhaustive enough to cover many stakeholders, importers and exporters in the

crafts Industry to have responses to their operational activities and challenges

that they encounter. The solution to the problem oflack oflinkages ofthe
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handicrafts Industry with both local and international markets would be better understood

when one is able to appreciate the operational underpinnings of importers and exporters.

One would therefore need to research further, to understand why the unfair market

situation which is manipulated by importers and exporters continue to exist. What needs

to be researched further borders on issues related to the limitation of female gender in the

industry with specific reference to carving and smithing.

It is gratifying to note that during the research activity, women came to a realization

through the interviews and focus group discussions that they had a major role to play in

contributing to the expansion and development of the handicrafts industry. The desire to

break the male dominance in the industry and their appreciation of the crafts sector as a

favourable alternative to subsistence farming became obvious to them during the

interviews and interactions at the focus group discussions,
I

5.1.4 CONCLUSION

In drawing a curtain to this study, it is pertinent to reiterate that whereas many

governments in poverty stricken countries propose and adopt ways of reducing poverty,

often times some endemic local economic activities are glossed over or swept aside for

such activities do not seem to policy makers to be of any significance to reduction of

poverty. One such ubiquitous local economic activity is handicrafts. In Africa,

handicrafts are prolifically produced almost in every community.

There are several reasons why the people of Africa are notoriously engaged in handicrafts

production. In most cases handicraft are symbolic of the culture of the people and their
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continuous production is to sustain the culture of the people. The second is a means of

livelihood of the people.

Hence, this study has attempted to reveal the importance and relevance of handicrafts in

poverty reduction in many poor countries.

The research work also informs policy makers to consider handicrafts production as a

sure means of poverty reduction in their policy formulation for many poor communities.

The author is therefore hopeful that governments and policy makers in the handicrafts

industry would see this document as invaluable to the development of Ghana.

,
/
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APPENDIX ONE (1)

ENHANCING RURAL ECONOMIES QUESTIONNAIRE

(WORKING DOCUMENT)

UNIVERSITY FOR DEVELOPMENT STUDIES

CENTER FOR POST-GRADUATE AND RESEARCH

INTRODUCTION

The study is aimed at (a) assessing various issues related to production and marketing of

handicrafts in the Northern Region, (b) their linkages with local and external markets and

(c) policies with the view to proposing and contributing towards the achievement of

maximum benefits and the reduction of poverty among rural people engaged in the

handicrafts industry.

Dear respondent, your confidentiality is guaranteed and the information volunteered will

not be used against you/your interest. It is purely for Mphil Thesis.
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A. GENERAL INFORMATION

1. Questionnaire No: .

2. Time Started: .

3. Time Ended: .

4. Name ofInterviewer: .

5. . .

6. Date of Interview: .

7. .Area/Village: .

8. Signature of Interviewer: :: .

B. SOCIa-DEMOGRAPHIC CHARACTERISTICS:

1. Sex:

OJ. Male

02. Female

{ }
{ }
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2. Age:

01. 15-25 { }

02. 26-35 { }

03. 36-45 { }

04. 46-55 { }

05. 56-65 { }

06. 66 & Above { }

3. Marital Status:

01. Married

02. Divorced

03. Never Married

{ }
{ }
{ }

4. Level Education:

01. Primary/Middle School { }

02. JSS/SSS { }

03. Vocational/Technical { }

04. Secondary School { }

05. Polytechnic { }

06. University { }

07. Non of the Above { }
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5. If you are an artisan in handicrafts, please state craftworks engaged in:

Ol. Blacksmithing

02. Weaving

03. Carving

04. Batik, tie and dye

05. Smock industry

06. Pottery

07. Straw Works

08. Tannery

09. Others Specify

MATERIAL ACQUISITION

6. What are the available raw materials for your craftworks?

Ol. Straw { }

02. Leather { }

03. Reed { }

04. Cane { }

05. Dyes { }

06. Local/imported threads { }

07. Clay { }

150

www.udsspace.uds.edu.gh 

 

 

 

 



08. Wood

09. Jate/Fibre

10. Others - Specify .

7. Do you produce the material you use for your handicrafts yourself?

{ }

{ }

01. Yes

02. No

{ }

{ }

8. If answer to above is yes, please state how you produce the materials.

01. Farm Cultivation { }

01. Digging { }

03. Rearing { }

04. Irrigation { }

.05. Others - Specify { }

9. If you acquire your material through other sources, please indicate.

01. Forest { }

02. Hunting { }

03. Commercial Houses e.g. Stores { }

04. Middle Men { }

05. Others - Specify { }
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10. How accessible is it to get materials for your production?

01. Highly available { }

02. Partially available { }

03. Accessible { }

04. Reliance on middle men { }

05. No access { }

06. Others - Specify { }

INSPIRATIONAL FACTORS

11. Do you attach any special significance or meaning to the craftworks you produce?

Tick where applicable
r-

.01. Social attachment { }

02. Spiritual attachment { }

03. Cultural attachment { }

04. Commercial attachment { }

05. Others - Specify { }

12. Would you say that you are satisfied with the quality of goods you produce?

01. Yes

02. No

{ }

{ }

152

www.udsspace.uds.edu.gh 

 

 

 

 



13. What has inspired you into the handicrafts industry?

01. Family inheritance

02. Spiritual motivation

03. Own interest and skills

{

{

{

}

}

}

}04. Desire to raise money for the upkeep of family {

14. Has the handicraft worker any contributions to make to the development of the

village or town?

01. Yes

02. None

03. Partially

04. Others - Specify

{ }

{ }
{ }
{ }

15. State one or more areas that the handicrafts person can contribute to the

development of the Village or town?

16. Through what ways or means can craft persons make their voices heard in maters

relating to poor pricing or marketing? Tick as applicable
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01. The Chief { }

02. The Assembly man { }

03. Leaders of skilled craftworks { }

04. Area/District Assembly { }

05. Community co-operatives/associations { }

06. Refusing to sell { }

07. By demonstration { }

08. Others - Specify { }

17. Does the District Assembly intervene to protect the interest of the artisans for

acquisition of materials and fair pricing?

01. Yes

02. No

03. Sometimes

{ }
{ }

{ }

18. In what form are your craftsmen/women organized for the purposes of quality and

increased production of craftworks?

01. Individual basis { }

02. Group basis { }

03. Co-operatives { }

04. Association { }
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05. Family groups

06. Spiritual groups

07. Others - Specify

{ }
{ }
( )

19. Are craftsmen in your area/village involved in decision making processes?

01. Yes

02. No

{ }

{ }

20. At what level and in what matters are they always involved in decision making?

21. What would you say are the basic needs of the crafts worker? List them.

22. What are the difficulties you face in your production activities? Please state any

three.

23. In your Village, are Women equal partners in the production and marketing of

handicrafts?
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01. Yes

02. No

03. Partially

{ }
{ }
{ }

24. If your answer to (23) is no, can you give any reason why it is so?

25. Which of the following best describe why you are in the handicraft industry?

01. Economic reasons { }

02. As a vocation { }

03. Seasonal engagement { }

04. Family needs { }

05. Any other specify { }

26. Which organizations, governmental and non-governmental organizations are

working in the interest of crafts men in your area/village.
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27. Do they involve the craftsmen/artisans in their work plans for the craftsmen in the

area?

01. Our representatives are involved in the planning of the programme { }

02. They only tell us what they want us to do { }

03. We take contract of the production after they have planned with us { }

04. Special meetings are called for all craftsmen/workers to met with

them to discuss their plans and programmes. { }

05. Specify any other involvement in planning and marketing { }

28. Do you know of any specific government programmes and activities in your area

to make craft persons stand on their own financially and socially?

,
01. Yes

02. No

{ )

{ }

29. If your answer to the above is yes, what are these programmes?

30. Do you know of any Government Policies or laws in the handicrafts industry in

Ghana?
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01. Yes

02. No

03. Not sure

{ )

{ }
{ }

31. How did you get to know of the existence of such policies and laws?

01. NGOs { }
{ }
{ }
{ }

02. Government extension workers

03. Mass Media (Radio, lSD, TV etc)

04. Workshops and Seminars

05. Association { }

06. Exhibition { }

07. Ministry of Chieftaincy and Culture { }

08. Ministry of Trade, Industry and PSI { }

09. Others - Specify { }

32. Have you ever had any assistance from your District Assembly to help 'You

expand your craftworks?

01. Yes

02. No

{ )

{ }

33. What type of assistance have you received in the past five years from the

AssemblylNGO/lnstitution to help you improve on your craft activities?
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34. Has this assistance helped you in any way to reduce your poverty level?

01. Yes

02. No

{ )

{ }

35. If your answer to above question is yes please state how it helped in the reduction

of your poverty situation?

36. Do you think the District Assemblies are doing enough to help craftsmen/women

in your area in the production and marketing of their products?

01. Yes

02. No

{ )

{ }

37. What do you think the District Assemblies should be doing to benefit crafts

persons in your area?
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38. Which marketing and export agencies do you know exist In your

area/village/Country Please list them.

39. State how you got to know their existence?

01. NGOs { }

02. Government Extension Officers { }

03. Mass Media (Radio, TV. News Papers) { }

04. Workshops and Seminars { .}
05. Exhibitions and Trade Fairs { }

06. Others Specify ....................................
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SOCIO-ECONOMIC SUSTAINABILITY

40. Which of the following programmes or activities help craft persons to get better

Marketing opportunities? Please tick as many as possible.

01. Trade fairs { }

02. Exhibition { }

03. Inter-tourism fairs { }

04. Cultural festivals { }

05. Agric shows { }

06. Others Specify { }

41. Do you receive any training programmes on how to improve on the quality and

finishing of your products?

03. Sometimes

{ }
{' }

{ }

01. Yes

02. No

42. Do you receive any training programmes on how to improve on the quality and

fmishing of your products?
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43. Do you team up with other people who help you ill your production and

marketing process?

01. Yes

02. No

{ }
{ }
{ }03. Sometimes

44. Which items would you consider as disincentives for you to go in for loans?

01. High profits that you pay on the loans { }

02. Use ofland or house as a guarantee for loan { }

03. High risk of handling handicrafts that can spoil at anytime { }

04. Others - Specify ...................................... { }

45. What do you think are some of the socio-cultural factors that interfere with

repayment of loan facilities enjoyed by craft persons?

01. Deliberate unwillingness to reply { }

02. Diversion of loans due to family pressures { }

03. Pressure on social and religious obligation { }

04. Lack of banking education { }

05. Others - Specify ............................................. { }

46. In your opinion, which areas in your craft section need urgent attention?
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47. Are there any special treatments that craftsmen and women enjoy in your area?

01. Yes

02. No

{ }
{ }

48. If yes, specify some of these advantages that they have over other members of the

village.

49. Are there any handicrafts sectors III your area/village where women are not

allowed to take part in producing?

01. Yes

02. No

{ }
{ }

50. If your answer to (49) is yes, please state any reasons responsible for this.
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51. Are there any handicrafts sectors in your area/village where men are not allowed

to take part in producing? If yes state areas and give possible reasons.

01. Yes

02. No

{ }
{ }

52. If your answer to (51) is yes, please state any reasons responsible for this.

53. What support do members or households offer III the production of your

craftworks?

54. What in your opinion can be done to improve the quality of craftworks for a good

Market?
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55. Have you heard of the existence of crafts villages?

01. Yes

02. No

{ }
{ }

56. Where have you heard of their existence? State town or village or country.

57. What is your perception or idea of a crafts village?

58. Do you think craft villages can be relevant in the development, promotion and

preservation of the handicrafts industry?
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APPENDIX TWO (2)

GROUP DISCUSSION GUIDE FOR HANDICRAFT PERSONS AND KEY

INFORMANTS

1. Knowledge on acquisition and Generation of raw materials.

• Understanding the different materials that constitute raw materials for

production.

• Examining how materials are obtained

• Examining how raw materials could be self-generated - ownership,

control, access.

• Exploring alternative raw materials other than conventional ones

• Challenges and opportunities available.

2. Production processes

• A look at the adequacy of production processes in the different sector

• Examine adequacy of the tools and equipment used for production.

• Explore basic needs required for easier and expanded production.

• Suggestions as to how basic needs can be obtained

• Challenges and suggestions.
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3. OrganisationallInstitutional arrangement.

• Prospects of better performance as an individual.

• Prospects of better performance as groups

• Prospects of better performance as associations/cooperatives

• Modalities for achievement.

• Challenges/suggestions for improved Organisational management

4. Gender and management of production and marketing.

• Roles that men and women engage in differently.

• Roles that men and women engage in together

• Religions and Cultural practices that do not allow for participation of men

or women in some sectors.

• Who takes decisions in matters of procurement, pricing, pricing,

marketing?

• Challenges/recommendations.

5. Institutional Roles and Handicraft Management.

• Support to crafts persons to obtain raw material, tools and equipment.

• Support to crafts persons to obtain skills and knowledge to improve on

quality and finishing.

• Support to facilitate good pricing and marketing outlets
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• Ware housing facilities

• Suggestions/recommendations.

r

6. Knowledge of Government policy on handicrafts.

• Existence of such policies

• Adequacy of policies in benefiting craft-persons

• Are policies implemented in area?

• The usefulness or other wise of such policies

• Who ensures implementation of such policies in the village.

• Examine existence of village guidelines relating to industry

• Examine formulation process, roles and involvement of crafts persons in

decision making.

• Challenges/Suggestion

7. Knowledge on Craft villages.

• Definition and perception of a crafts-village

• Facilities that should be part of a crafts village

• How resources should be part of a crafts village

• How resources should managed in a crafts village

• Ownership of crafts village

• Decision making processes

• Crafts village and relationship with traditional, and governmental

institutionslNGOs

• Suggestions for an effective establishment of craft villages.
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